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OECD Style Guide Third Edition
With Writing for the Web, you'll learn everything you need to know to create effective Web content using words, pictures,
and sound. Follow along as instructor and writer Lynda Felder combines easy-to-follow guidelines with photographs, lists,
and tables to illustrate the key concepts behind writing nonlinear, interactive stories; creating succinct and clear copy; and
working compelling images, motion graphics, and sound into your content. Many books offer instruction on how to use
software programs to build Web sites, podcasts, and illustrations. But only Writing for the Web explains when and why an
author might choose an illustration over a photograph, motion graphics over text, or a slice of Beethoven's Fifth over the
sound of a bubbling brook. Focusing on storytelling techniques that work best for digital media, this book describes the
essential skills and tools in a Web author's toolbox, including a thorough understanding of grammar and style, a critical eye
for photography, and an ear for just the right sound byte for a podcast. This clearly written guide provides a fun and
practical approach to Web writing that busy students and writers will be eager to learn and explore. Uses concise, straightto-the-point style to illustrate techniques for writing sharp and focused Web copy, coupled with compelling visuals and
sound Focuses on writing practices and guidelines, with exercises and prompts developed and tested by the author
Features clear design, with plenty of pictures and visual elements, and a friendly and knowledgeable voice Take your
learning even further with Lynda's companion book: The Web Writer's Toolkit: 365 prompts, collaborative exercises, games,
and challenges for effective online content. For more tips, exercises, and suggestions for teachers, check out the book's
Web site at www.write4web.com.

Killer Web Content
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The IBM Style Guide distills IBM wisdom for developing superior content: information that is consistent, clear, concise, and
easy to translate. The IBM Style Guide can help any organization improve and standardize content across authors, delivery
mechanisms, and geographic locations. This expert guide contains practical guidance on topic-based writing, writing
content for different media types, and writing for global audiences. Throughout, the authors illustrate the guidance with
many examples of correct and incorrect usage. Writers and editors will find authoritative guidance on issues ranging from
structuring information to writing usable procedures to presenting web addresses to handling cultural sensitivities. The
guidelines cover these topics: Using language and grammar to write clearly and consistently Applying punctuation marks
and special characters correctly Formatting, organizing, and structuring information so that it is easy to find and use Using
footnotes, cross-references, and links to point readers to valuable, related information Presenting numerical information
clearly Documenting computer interfaces to make it easy for users to achieve their goals Writing for diverse audiences,
including guidelines for improving accessibility Preparing clear and effective glossaries and indexes The IBM Style Guide can
help any organization or individual create and manage content more effectively. The guidelines are especially valuable for
businesses that have not previously adopted a corporate style guide, for anyone who writes or edits for IBM as an employee
or outside contractor, and for anyone who uses modern approaches to information architecture.

Research-based Web Design & Usability Guidelines
Offers sixty-two alphabetically-arranged business communication tips

Writers on Writing
The Internet Writer's Handbook is an easily accessible, vital reference tool for those who want to write and format effective
Web documents. Too often, writers attempt to create Web pages by simply using the same techniques they use for print
documents. The Internet Writer's Handbook offers those writers specific advice on writing and designing on-line hypertext
documents. The book has been updated to reflect the latest Web writing terms and concepts such as Web page elements,
Web page design, and types of Web writing. This dynamic handbook will appeal to anyone who needs help in creating a
Web page.

The Yahoo! Style Guide
Plain English is the art of writing clearly, concisely, and in a way that precisely communicates your message to your
intended audience. This book offers 25 practical guidelines helping you to improve your vocabulary, style, grammar, and
layout to achieve clear writing. It gives expert advice on all aspects of the writing process: from avoiding jargon and
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legalese, to organizing written information in print and online. It also shows you how it's done with hundreds of real
examples, including 'before' and 'after' versions. All this is presented in an authoritative and engaging way. Completely
revised and updated, this essential reference work is now even more useful: the word lists have been expanded; a new list
of clichéd and troublesome words to avoid has been added; and examples of real-life stories have been replaced with more
recent ones. An improved design gives the book a fresh feel.

The Elements of Style
Essence of Top Tasks is a prioritized list of what matters most to customers. You then continuously improve these top tasks
based on evidence of customers trying to complete them. Developed as a result of 15 years of research and practice.
Implemented by some of the world's largest organizations: Cisco, Microsoft, NetApp, IBM, Google, European Union, Toyota,
Tetra Pak, and hundreds more. More than 300,000 customers have participated in Top Tasks studies in over 40 countries
and 30 languages.

Hot Text
On the Internet, if you're not read, you're dead. Written by an internationally-acclaimed specialist in this field, Killer Web
Content gives you the strategies and practical techniques you need to get the very best out of your Web content.
Accessible, concise and practical, it will make your website really work for you. This book helps readers to: - provide visitors
to their website with the right content at just the right time - write compelling Web content that users really respond to and
want more of - make sure their website has the best possible chance of getting into the first page of search results understand the benefits of blogs, RSS, and e-mail newsletters Web content is an increasingly important asset. It helps sell
products and deliver services. From travel companies to software companies, from universities to governments, it's
something that has to be got right.

Web Writing
The Internet is rapidly changing. Every day new programs are added and information is updated. With that in mind, Engst
has written a guide that is beneficial to Macintosh users of the Internet, providing comprehensive coverage of a broad range
of Internet topics. Also includes an introduction and history of the Internet. The disk contains software needed to get
connected to the Internet.

The AMA Style Guide for Business Writing
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A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing
market Consistently praised as the best volume on classic elements of web site design, Web Style Guide has sold many
thousands of copies and has been published around the world. This new revised edition confirms Web Style Guide as the goto authority in a rapidly changing market. As web designers move from building sites from scratch to using content
management and aggregation tools, the book’s focus shifts away from code samples and toward best practices, especially
those involving mobile experience, social media, and accessibility. An ideal reference for web site designers in corporations,
government, nonprofit organizations, and academic institutions, the book explains established design principles and covers
all aspects of web design—from planning to production to maintenance. The guide also shows how these principles apply in
web design projects whose primary concerns are information design, interface design, and efficient search and navigation.

The Longman Guide to Style and Writing on the Internet
By the New York Times bestselling author of The Bone Clocks | Shortlisted for the Man Booker Prize A postmodern visionary
and one of the leading voices in twenty-first-century fiction, David Mitchell combines flat-out adventure, a Nabokovian love
of puzzles, a keen eye for character, and a taste for mind-bending, philosophical and scientific speculation in the tradition of
Umberto Eco, Haruki Murakami, and Philip K. Dick. The result is brilliantly original fiction as profound as it is playful. In this
groundbreaking novel, an influential favorite among a new generation of writers, Mitchell explores with daring artistry
fundamental questions of reality and identity. Cloud Atlas begins in 1850 with Adam Ewing, an American notary voyaging
from the Chatham Isles to his home in California. Along the way, Ewing is befriended by a physician, Dr. Goose, who begins
to treat him for a rare species of brain parasite. . . . Abruptly, the action jumps to Belgium in 1931, where Robert Frobisher,
a disinherited bisexual composer, contrives his way into the household of an infirm maestro who has a beguiling wife and a
nubile daughter. . . . From there we jump to the West Coast in the 1970s and a troubled reporter named Luisa Rey, who
stumbles upon a web of corporate greed and murder that threatens to claim her life. . . . And onward, with dazzling
virtuosity, to an inglorious present-day England; to a Korean superstate of the near future where neocapitalism has run
amok; and, finally, to a postapocalyptic Iron Age Hawaii in the last days of history. But the story doesn’t end even there.
The narrative then boomerangs back through centuries and space, returning by the same route, in reverse, to its starting
point. Along the way, Mitchell reveals how his disparate characters connect, how their fates intertwine, and how their souls
drift across time like clouds across the sky. As wild as a videogame, as mysterious as a Zen koan, Cloud Atlas is an
unforgettable tour de force that, like its incomparable author, has transcended its cult classic status to become a worldwide
phenomenon. Praise for Cloud Atlas “[David] Mitchell is, clearly, a genius. He writes as though at the helm of some
perpetual dream machine, can evidently do anything, and his ambition is written in magma across this novel’s every
page.”—The New York Times Book Review “One of those how-the-holy-hell-did-he-do-it? modern classics that no doubt
is—and should be—read by any student of contemporary literature.”—Dave Eggers “Wildly entertaining . . . a head rush,
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both action-packed and chillingly ruminative.”—People “The novel as series of nested dolls or Chinese boxes, a puzzle-book,
and yet—not just dazzling, amusing, or clever but heartbreaking and passionate, too. I’ve never read anything quite like it,
and I’m grateful to have lived, for a while, in all its many worlds.”—Michael Chabon “Cloud Atlas ought to make [Mitchell]
famous on both sides of the Atlantic as a writer whose fearlessness is matched by his talent.”—The Washington Post Book
World “Thrilling . . . One of the biggest joys in Cloud Atlas is watching Mitchell sashay from genre to genre without a hitch in
his dance step.”—Boston Sunday Globe “Grand and elaborate . . . [Mitchell] creates a world and language at once foreign
and strange, yet strikingly familiar and intimate.”—Los Angeles Times From the Hardcover edition.

Oxford Guide to Plain English
"Charming and erudite . . . The wit and insight and clarity he brings . . . is what makes this book such a gem." --Time.com
Why is so much writing so bad, and how can we make it better? Is the English language being corrupted by texting and
social media? Do the kids today even care about good writing--and why should we care? In this entertaining and eminently
practical book, the cognitive scientist, dictionary consultant, and New York Times-bestselling author Steven Pinker rethinks
the usage guide for the twenty-first century. Using examples of great and gruesome modern prose while avoiding the
scolding tone and Spartan tastes of the classic manuals, he shows how the art of writing can be a form of pleasurable
mastery and a fascinating intellectual topic in its own right. The Sense of Style is for writers of all kinds, and for readers who
are interested in letters and literature and are curious about the ways in which the sciences of mind can illuminate how
language works at its best.

Nicely Said
A comprehensive guide for all sizes of libraries, this book guides you through the entire process of effectively redesigning
your library's website—from evaluating your current site and understanding user needs, to creating a budget, through to
launching and maintaining your updated site. • Presents an approachable, complete guide that covers all steps in the
process of revamping a library website, turning a potentially daunting challenge into a doable project, even for those
without technical backgrounds • Describes various ways of handling specific steps for different sizes and types of
libraries—from a "DIY" approach to cost-effective ways of hiring outside professionals • Provides an invaluable resource for
librarians and library staff members charged with the task of designing or redesigning their library's website as well as for
web developers and designers who work with libraries

Web Style Guide, 4th Edition
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"The term "bible" is now highly over-used in reference to tech books but if it weren't, that's how I would categorize Content
Critical." Rowan Wilson, Knowledge Management Review "This book is highly recommended. It belongs in every design
library. It should be on the reading list of every course in Web design. Any Web designer who plans to be in business five
years from now should read this book." Design Research News, J an 2002 In the age of information overload and content
glut, how do you get people to read what¿s on your website? The modern world runs on content. And the Web is fast
becoming the medium of choice for content delivery. Increasingly business is about getting the right content to the right
person at the right time ¿ and making a profit out of it. Content is critical. Content Critical will change the way you think
about the Web. If part of your job involves writing original content to be placed on the Web ¿ product support material, a
marketing pitch, or internal communication ¿ you¿re part of a publishing process. Think of your website as a publication and
it all begins to make a lot of sense. Think of the person who visits your website as a reader and your objectives become
clearer. Content Critical explains the theory and practice of producing reader-focussed, compelling content. It includes
highly detailed, practical advice about what it takes to build a professional, content-oriented website, including
classification, navigation, search and content layout. It shows you how to organize a publishing team and how to create a
web publishing strategy.Discover what high-quality content really is, and learn how to create it.Content Critical will help
you: discover the key skills required to write compelling content for the Web understand the rules of publishing content
online know how to appeal to your online readers develop an effective Internet communications strategy build publishing
skills within your organization.

The Elements of Style
As quality becomes ever more critical in differentiating successful websites, the need for a professional approach to your
content is growing. The Web Content Style Guideprovides a set of standards and rules to ensure consistent quality content
and a flawless service to your readers.

Top Tasks: A How-to Guide
Writing for Digital Media teaches students how to write effectively for online audiences—whether they are crafting a story
for the website of a daily newspaper or a personal blog. The lessons and exercises in each chapter help students build a
solid understanding of the ways that the Internet has introduced new opportunities for dynamic storytelling as digital media
have blurred roles of media producer, consumer, publisher and reader. Using the tools and strategies discussed in this
book, students are able to use their insights into new media audiences to produce better content for digital formats and
environments. Fundamentally, this book is about good writing—clear, precise, accurate, filled with energy and voice, and
aimed directly at an audience. Writing for Digital Media also addresses all of the graphical, multimedia, hypertextual and
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interactive elements that come into play when writing for digital platforms. Learning how to achieve balance and a careful,
deliberate blend of these elements is the other primary goal of this text. Writing for Digital Media teaches students not only
how to create content as writers, but also how to think critically as a site manager or content developer might about issues
such as graphic design, site architecture, and editorial consistency. By teaching these new skill sets alongside writing
fundamentals, this book transforms students from writers who are simply able to post their stories online into engaging
multimedia, digital storytellers. For additional resources and exercises, visit the Companion Website for Writing for Digital
Media at: www.routledge.com/textbooks/9780415992015.

Internet Starter Kit for Macintosh
A collection of touching, humorous, and practical writings explores literature and the art of writing with contributions from
Russell Banks, Saul Bellow, E. L. Doctorow, Richard Ford, Carl Hiaasen, Alice Hoffman, John Updike, and many others.
Reprint. 17,500 first printing.

MLA Handbook for Writers of Research Papers
The Stranger's Long Neck is a practical guide for any manager wishing to improve their organisation's online performance.
Web content specialist, Gerry McGovern, explains that all websites have a small set of tasks, or 'long necks', that are
important to its customers and that must be easy to complete or customers will go elsewhere. The Stranger's Long Neck
shows how to tune in effectively to what your customers want - and then deliver it with aplomb. Understanding customer
needs can be a difficult task when customers are 'strangers', in that he or she is always 'on the outside', particularly so in
an online environment. Using case studies including Tetra Pak, Microsoft and the NHS, and illustrated with web shots
throughout, The Stranger's Long Neck shows how organisations can use the 'long neck' theory to create and manage
efficient and user-friendly websites.

Writing Spaces
Elegant ideas deserve elegant expression. Sword dispels the myth that you can’t get published without writing wordy,
impersonal prose. For scholars frustrated with disciplinary conventions or eager to write for a larger audience, here are
imaginative, practical, witty pointers that show how to make articles and books enjoyable to read—and to write.

Style Guide
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This book demonstrates the step-by-step process involved in designing a Web site. Readers are assumed to be familiar with
whatever Web publishing tool they are using. The guide gives few technical details but instead focuses on the usability,
layout, and attractiveness of a Web site, with the goal being to make it as popular with the intended audience as possible.
Considerations such as graphics, typography, and multimedia enhancements are discussed.

The Stranger's Long Neck
Letting Go of the Words
Provides guidelines and examples for handling research, outlining, spelling, punctuation, formatting, and documentation.

Web Style Guide
Whether you’re new to web writing, or you’re a professional writer looking to deepen your skills, this book is for you. You’ll
learn how to write web copy that addresses your readers’ needs and supports your business goals. Learn from real-world
examples and interviews with people who put these ideas into action every day: Kristina Halvorson of Brain Traffic, Tiffani
Jones Brown of Pinterest, Randy J. Hunt of Etsy, Gabrielle Blair of Design Mom, Mandy Brown of Editorially, Sarah Richards of
GOV.UK, and more. Topics include: • Write marketing copy, interface flows, blog posts, legal policies, and emails • Develop
behind-the-scenes documents like mission statements, survey questions, and project briefs • Find your voice and adapt
your tone for the situation • Build trust and foster relationships with readers • Make a simple style guide “Writing is a skill
that will hugely benefit anyone’s career, and luckily, it’s a skill that anyone can learn. Nicely Said is a wonderful guide to
writing clearly and concisely for the audience you’re trying to reach. Whether you’re a professional or just getting started,
you’ll find a ton to steal from here.” (—Austin Kleon, author of Steal Like An Artist and Show Your Work! "Between them,
Kate and Nicole have written for many of the web's most valuable and respected companies. Their commitment to clarity
and kindness is the result of their experience, and it makes them extraordinary teachers." - Erin Kissane, author of The
Elements of Content Strategy

Redesign Your Library Website
The IBM Style Guide
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Attention, Web writers! This book will show you how to craft prose that grabs your guests' attention, changes their
attitudes, and convinces them to act. You'll learn how to make your style fast, tight, and scannable. You'll cook up links that
people love to click, menus that mean something, and pages of text that search engines rank high. You'll learn how to write
great Web help, FAQs, responses to customers, marketing copy, press releases, news articles, e-mail newsletters, Webzine
raves, or your own Web resume. Case studies show real-life examples you can follow. No matter what you write on the Web,
you'll see how to personalize, build communities, and burst out of the conventional with your own honest style.

The Sense of Style
Writing for Multimedia and the Web
This classic book is intended for use in which the practice of composition is combined with the study of literature, it gives in
brief space the principal requirements of plain English style and concentrates attention on the rules of usage and principles
of composition most commonly violated.

Web Style Guide
The Elements of Style by William Strunk and E. B. White - The Classic Writing Style Guide - This book aims to give in brief
space the principal requirements of plain English style. It aims to lighten the task of instructor and student by concentrating
attention (in Chapters II and III) on a few essentials, the rules of usage and principles of composition most commonly
violated. In accordance with this plan it lays down three rules for the use of the comma, instead of a score or more, and one
for the use of the semicolon, in the belief that these four rules provide for all the internal punctuation that is required by
nineteen sentences out of twenty. Similarly, it gives in Chapter III only those principles of the paragraph and the sentence
which are of the widest application. The book thus covers only a small portion of the field of English style. The experience of
its writer has been that once past the essentials, students profit most by individual instruction based on the problems of
their own work, and that each instructor has his own body of theory, which he may prefer to that offered by any textbook.
The Elements of Style is a prescriptive American English writing style guide in numerous editions. The original was
composed by William Strunk Jr., in 1918, and published by Harcourt, in 1920, comprising eight "elementary rules of usage,"
ten "elementary principles of composition," "a few matters of form," a list of 49 "words and expressions commonly
misused," and a list of 57 "words often misspelled." E. B. White greatly enlarged and revised the book for publication by
Macmillan in 1959. That was the first edition of the so-called "Strunk & White," which Time named in 2011 one of the 100
best and most influential books written in English since 1923.
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The Chicago Manual of Style
Learning how to write for just one type of interactive media, such as web sites or games, is not enough! To be truly
successful as an interactive writer or designer, you need to understand how to create content for all types of new media.
Writing for Multimedia and the Web is the most comprehensive guide available for interactive writing. It covers web sites,
computer games, e-learning courses, training programs, immersive exhibits, and much more. Earlier editions have garnered
rave reviews as a writing handbook for multimedia and web professionals, as well as a classroom text for interactive writing
and design. New Sections and Completely Updated Chapters: *Writing a corporate web site: T. Rowe Price *Creating blogs
and podcasts *Web writing tips from usability experts *Optimizing text for web search engines *Defining the user with use
cases and user scenarios *Dealing with web editors *Software for organizing and writing interactive media content *Script
formats for all types of multimedia and web projects *Writing careers

Report Writing Style Guide for Engineering Students
WWW may be an acronym for the World Wide Web, but no one could fault you for thinking it stands for wild, wild West. The
rapid growth of the Web has meant having to rely on style guides intended for print publishing, but these guides do not
address the new challenges of communicating online. Enter The Yahoo! Style Guide. From Yahoo!, a leader in online content
and one of the most visited Internet destinations in the world, comes the definitive reference on the essential elements of
Web style for writers, editors, bloggers, and students. With topics that range from the basics of grammar and punctuation
to Web-specific ways to improve your writing, this comprehensive resource will help you: - Shape your text for online
reading - Construct clear and compelling copy - Write eye-catching and effective headings - Develop your site's unique
voice - Streamline text for mobile users - Optimize webpages to boost your chances of appearing in search results - Create
better blogs and newsletters - Learn easy fixes for your writing mistakes - Write clear user-interface text This essential
sourcebook—based on internal editorial practices that have helped Yahoo! writers and editors for the last fifteen years—is
now at your fingertips.

Web Style Guide, 3rd edition
A classic reference book on user interface design and graphic design for web sites, updated to reflect a rapidly changing
market Consistently praised as the best volume on classic elements of web site design, Web Style Guide has sold many
thousands of copies and has been published around the world. This new revised edition confirms Web Style Guide as the goto authority in a rapidly changing market. As web designers move from building sites from scratch to using content
management and aggregation tools, the book's focus shifts away from code samples and toward best practices, especially
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those involving mobile experience, social media, and accessibility. An ideal reference for web site designers in corporations,
government, nonprofit organizations, and academic institutions, the book explains established design principles and covers
all aspects of web design--from planning to production to maintenance. The guide also shows how these principles apply in
web design projects whose primary concerns are information design, interface design, and efficient search and navigation.

Stylish Academic Writing
This expanded twelfth edition of the bestselling guide to style is based on the Economist's own updated house style manual,
and is an invaluable companion for everyone who wants to communicate with the clarity, style and precision for which the
Economist is renowned. As the introduction says, 'clarity of writing usually follows clarity of thought.' The Economist Style
Guide gives general advice on writing, points out common errors and clichés, offers guidance on consistent use of
punctuation, abbreviations and capital letters, and contains an exhaustive range of reference material - covering everything
from accountancy ratios and stock market indices to laws of nature and science. Some of the numerous useful rules and
common mistakes pointed out in the guide include: *Which informs, that defines. This is the house that Jack built. But: This
house, which Jack built, is now falling down. Discreet means circumspect or prudent; discrete means separate or distinct.
Remember that "Questions are never indiscreet. Answers sometimes are" (Oscar Wilde). Flaunt means display, flout means
disdain. If you flout this distinction you will flaunt your ignorance Forgo means do without; forego means go before.
Fortuitous means accidental, not fortunate or well-timed. Times: Take care. Three times more than X is four times as much
as X. Full stops: Use plenty. They keep sentences short. This helps the reader.

The Web Content Style Guide
"The official style guide used by the writers and editors of the world's most authoritative news organization."

MLA Style Manual and Guide to Scholarly Publishing
Teaching writing across the curriculum with online tools

Wired Style
Provides information on stylistic aspects of research papers, theses, and dissertations, including sections on writing
fundamentals, MLA documentation style, and copyright law
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American Sociological Association Style Guide
Authors present their unique views, insights, and strategies for writing by addressing the undergraduate reader directly.
Drawing on their own experiences, these teachers-as-writers invite students to join in the larger conversation about the
craft of writing.

Writing for Digital Media
Provides information on manuscript preparation, punctuation, spelling, quotations, captions, tables, abbreviations,
references, bibliographies, notes, and indexes, with sections on journals and electronic media.

Writing for the Web
Wired magazine's top editors have weighed thousands of new terms, phrases, idioms, and usages of the language since the
advent of the global village. Elements of Style is no longer sufficient as a guide to English usage--Wired America needs
Wired Style.

The New York Times Manual of Style and Usage
"Learn how to have great conversations through your site or app. Meet your business goals while satisfying your site
visitors' needs. Learn how to create useful and usable content from the master - Ginny Redish. Ginny's easy-to-read style
will teach you how to plan, organize, write, design, and test your content"--

Cloud Atlas
This third edition of the OECD Style Guide is designed to help draft and organise published material so that readers can
easily navigate, understand and access OECD analysis, statistics and information.

Content Critical
Although recent findings show the public increasingly interacting with government Web sites, a common problem is that
people can’t find what they’re looking for. In other words, the sites lack usability. The Research-Based Web Design and
Usability Guidelines aid in correcting this problem by providing the latest Web design guidance from the research and other
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forms of evidence. This unique publication has been updated from its earlier version to include over 40 new or updated
research guidelines, bringing the total to 209. Primary audiences for the book are: Web managers, designers, and all staff
involved in the creation of Web sites. Topics in the book include: home page design, page and site navigation, graphics and
images, effective Web content writing, and search. A new section on usability testing guidance has been added. Experts
from across government, industry, and academia have reviewed and contributed to the development of the Guidelines.
And, since their introduction in 2003, the Guidelines have been widely used by government, private, and academic
institutions to improve Web design.
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