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Strategic Management
Management and the Arts
Essentials of Strategic Management: Pearson New International Edition
The third edition of Market-Led Strategic Change builds on the massive success of the previous two editions, popular with
lecturers and students alike, presenting an innovative approach to solving an old problem: making marketing happen! In his
witty and direct style, Nigel Piercy has radically updated this seminal text, popular with managers, students, and lecturers
alike, to take into account the most recent developments in the field. With a central focus on customer value and creative
strategic thinking, he fully evaluates the impact of electronic business on marketing and sales strategy, and stresses the
goal of totally integrated marketing to deliver superior customer value. "Reality Checks" throughout the text challenge the
reader to be realistic and pragmatic. The book confronts the critical issues now faced in strategic marketing: · escalating
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customer demands driving the imperative for superior value · totally integrated marketing to deliver customer value · the
profound impact of electronic business on customer relationships · managing processes like planning and budgeting to
achieve effective implementation At once pragmatic, cutting-edge and thought-provoking, Market-Led Strategic Change is
essential reading for all managers, students and lecturers seeking a definitive guide to the demands and challenges of
strategic marketing in the 21st century.

Strategic Planning for Public and Nonprofit Organizations
Strategic Management and Competitive Advantage
Binder Ready Loose-Leaf Text – (9780077497712)– This full featured text is provided as an option to the price sensitive
student. It is a full 4-color text that’s three whole punched and made available at a discount to students.

Strategic Management of Information Systems
The revised and updated Fifth Edition gives an in-depth and incisive analysis of the basic principles of strategic
management. The exposition of these principles is reinforced by seven case studies that encompass the broad spectrum of
Indian companies. These case studies are culled mainly from manufacturing and information technology, and include both
private and public sector units. The case studies will be of immense help to the budding managers as well as provide them
with the requisite practical orientation for understanding the strategic management issues. The inclusion of the concepts,
theory and case studies in a single, compact volume is the main feature of the book, which makes the subject easier to
understand and learn. Intended primarily as a textbook for postgraduate students of management and commerce, this book
is of immense help to all those attending management development and executive development programmes. New to This
Edition • A brief section on ‘Government Initiatives’ is added in Chapter 4. • Section on ‘CSR activities mandated by the
Government of India’, have been incorporated in Chapter 5. • A new case study on Indian Airline has been introduced. • All
case studies of the previous edition have been updated with latest company information and development.

Unmasking Administrative Evil
Increasingly, the challenge of management is to create and supply knowledge in order to sustain organizational
performance. However, few books on management strategy have been written using this concept as a foundation. This
unique volume adopts a knowledge-based approach that will complement and perhaps supplant other perspectives. Editors
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Nick Bontis and Chun Wei Choo look at the literature through the lens of strategic management and from the vantage point
of organizational science. The thirty readings have been carefully selected and commissioned to provide the best literature
available--from articles newly written for this book and from existing publications.

Management
Today, there are few in senior management positions who can afford to ignore modern information technology, and few
individuals who would prefer to be without it. Modern IT is key to organizational performance; yet we often assume the
benefits will occur without forethought or effort. As managerial tasks become more complex, so the nature of the required
information systems changes – from structured, routine support to ad hoc, unstructured, complex enquiries at the highest
levels of management. If taken for granted, serious implications can arise for organizations. This fifth edition of Strategic
Information Management has been brought fully up to date with recent developments in the management of information
systems, including digital transformation strategy, the issues surrounding big data and algorithmic decision-making. The
book provides a rich source of material reflecting recent thinking on the key issues facing executives, drawing from a wide
range of contemporary articles written by leading experts in North America, Europe, and Australia. Combining theory with
practice, each section is fully introduced, includes further reading and questions for further discussion. Designed for MBA,
master's level students, and advanced undergraduate students taking courses in information systems management, it also
provides a wealth of information and references for researchers.

Strategic Management of Technological Innovation
Project management tools can be used as an alternative to improve and strengthen a company’s position in the market.
However, the management of projects has been in constant transformation. Elements such as time, cost, and scope, on
which it is based, have been complemented with other trends, such as the project team, change management, knowledge
management, good negotiation practices, management of stakeholders, sustainability, etc. In order to improve the
competitiveness of their company and increase earned value, managers must remain up to date on these latest
transformations and best practices. The Handbook of Research on Project Management Strategies and Tools for
Organizational Success is a pivotal reference source that analyzes and disseminates new trends that will allow managers to
improve their skills and strengthen the performance of their companies through obtaining better results in the projects
undertaken. While highlighting topics such as market growth, risk management, and value creation, this book is ideally
designed for project managers, managers, business professionals, entrepreneurs, academicians, researchers, and students
seeking current research on improving the competitiveness of companies as well as increasing their earned value.
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Strategic Management
Management and the Arts, Fourth Edition provides you with theory and practical applications from all management
perspectives including planning, marketing, finance, economics, organizational, staffing, and group dynamics ALL related to
an arts organization. Whether you are a manager in a theatre, museum, dance company, or opera, you will gain useful
insights into management. Topics written especially to help you with your management skills include: * How arts
organizations and management evolved * The theories and processes behind strategic planning and decision making *
Organizing and organizational design * Staffing and personal relations * The tools and techniques available from
communicating effectively and keeping track of information * Budgeting, fundraising, and financial management *
Integrating various management theories and practical applications * How to work effectively with boards * Sections on emarketing and Web marketing * Includes: case studies, statistics, career, and financial information Revised to reflect the
latest thinking and trends in managing organizations and people, Management and the Arts, Fourth Edition features classtested questions in each chapter, which help you to integrate the material and develop ideas as to how the situations and
problems could have been handled. Case studies focus on the challenges facing managers and organizations every day,
and "In The News quotes give you real-world examples of principles and theories. Developing career skills and options,
graduate and postgraduate training opportunities, and professional organizations and conferences are highlighted.

Strategic Management
Strategic Corporate Social Responsibility: Sustainable Value Creation redefines corporate social responsibility (CSR) as
being central to the value-creating purpose of the firm. Based on a theory of empowered stakeholders, this bestselling text
argues that the ‘responsibility’ of a corporation is to create value, broadly defined. In this new Fourth Edition, author David
Chandler explores why some firms are better at CSR and how other firms can improve their CSR efforts. Keep your course
content up-to-date! Subscribe to David Chandler's 'CSR Newsletters' by e-mailing him at david.chandler@ucdenver.edu. The
newsletters are designed to be a dynamic complement to the text that can be used for in-class discussion and debate. Past
newsletters are archived as a freely-available resource for instructors and students at: http://strategiccsrsage.blogspot.com/

Strategic Management of Technological Innovation, Sixth Edition
First published in 2004. Routledge is an imprint of Taylor & Francis, an informa company.

Market-Led Strategic Change
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This text has a practical outlook on strategy and a plethora of short examples to illustrate this. It also features a twin
perspective of strategy as it consistently compares and contrasts the rational, planned or prescriptive view with the
emergent, creative and evolutionary approaches.

Strategic Corporate Social Responsibility
Renowned for its comprehensive, rigorous and case-rich approach, this resource trains future business leaders to analyse a
wide range business issues, apply appropriate concepts and successfully implement business strategy. Strategic
Management is written with practical usage in mind and is designed to suit the needs of both post-graduate and
undergraduate students. The 5th edition brings the subject to life with ten brand-new in-depth case studies, covering a wide
variety of Australian and international examples.

Strategic Brand Management
This book: Strategic Management of Technological Innovation, Sixth Edition is written for courses that may be called
strategic management of technology and innovation, technology strategy, technology innovation, technology management,
or for specialized new product development courses that focus on technology. The subject is approached as a strategic
process, and as such, is organized to mirror the strategic management process used in most strategy textbooks,
progressing from assessing the competitive dynamics of a situation, to strategy formulation, to strategy implementation.
Highlights: 1. Complete Coverage for Both Business and Engineering Students 2. New Short Cases and New Indian Cases 3.
Cases, Data, and Examples from around the World 4. More Comprehensive Coverage and Focus on Current Innovation
Trends

Health Information - E-Book
Revised edition of the authors' Strategic planning for information systems, 2002.

Strategic Brand Management
The modern age with its emphasis on technical rationality has enabled a new and dangerous form of evil--administrative
evil. Unmasking Administrative Evil discusses the overlooked relationship between evil and public affairs, as well as other
fields and professions in public life. The authors argue that the tendency toward administrative evil, as manifested in acts of
dehumanization and genocide, is deeply woven into the identity of public affairs. The common characteristic of
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administrative evil is that ordinary people within their normal professional and administrative roles can engage in acts of
evil without being aware that they are doing anything wrong. Under conditions of moral inversion, people may even view
their evil activity as good. In the face of what is now a clear and present danger in the United States, this book seeks to lay
the groundwork for a more ethical and democratic public life; one that recognizes its potential for evil, and thereby creates
greater possibilities for avoiding the hidden pathways that lead to state-sponsored dehumanization and destruction. What's
new in the Fourth Edition of Unmasking Administrative Evil: UAE is updated and revised with new scholarship on
administrative ethics, evil, and contemporary politics. The authors include new cases on the dangers of market-based
governance, contracting out, and deregulation. There is an enhanced focus on the potential for administrative evil in the
private sector. The authors have written a new Afterword on administrative approaches to the aftermath of evil, with the
potential for expiation, healing, and reparations.

Marketing Management
ISE Strategic Management: Concepts
How can leaders use strategic planning to strengthen their public and nonprofit organizations? In this fourth edition of his
perennial bestseller Strategic Planning for Public and Nonprofit Organizations, Bryson provides the most updated version of
his thoughtful strategic planning model and outlines the reasons public and nonprofit organizations must embrace strategic
planning to improve their performance. Introduced in the first edition and refined over the past 18 years, the Strategy
Change Cycle--a proven planning process used successfully by a large number of nonprofit and public organizations--is the
framework used to guide the reader through the strategic planning process. Bryson offers detailed guidance on
implementing the process, and specific tools and techniques to make the process work in any organization. In addition, he
clarifies the organizational designs through which strategic thought and action will be encouraged and embraced
throughout an entire organization. In addition to updated examples, new cases, and additional information on boundaries,
distinctive competencies, Actor-Network theory, Bryson will creat an instructor's manual with sample syllabi, PowerPoint
teaching slides, and additional cases.

Strategic Human Resource Management
Introduce the most important theories and views in strategic management today with this concise, yet fully complete, text.
Harrison/St. John's FOUNDATIONS IN STRATEGIC MANAGEMENT, Sixth Edition, addresses the most recent changes in today's
business environment, including many topics that other strategic management texts often miss. The book thoroughly
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addresses the traditional economic process model and the resource-based model, as well as the stakeholder theory. This
valuable text builds on a traditional theoretical foundation by using engaging examples from many of today's leading firms
to demonstrate principles and applications. This edition continues to highlight strategizing in the global arena as well as
more focused coverage of stakeholder management. This brief, well-rounded text functions as an indispensable resource
for your immediate and long-term success in strategic management. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.

Loose-Leaf for Strategic Management: Concepts and Cases
The book abounds in meritorious features (such as tables, charts, illustrations, skill building exercises, cases, games,
incidents) which set it apart from other books on management. The topics have been presented in a simple, concise and
interesting manner. Every attempt has been made to maintain easy readability and quick comprehension. Contemporary
examples, personality profiles, corporate experiences have been provided at relevant places to enrich the contents further.
The book is primarily meant for students pursuing advanced courses in management such as MBA, PGDBA, M.Com, IAS,
B.Com (Hons) and BBA.

Strategic Management: Concepts
Listed as one of the top ten supply chain books of all time on www.supplychainopz.com! A concise, applied and strategic
introduction to the subject of logistics and supply chain management, perfect for modern managers and students of
logistics and supply chain management. Logistics and supply chain management continue to transform the competitive
landscape and have become one of today’s key business issues. This fifth edition of Logistics Management and Strategy
continues to take a practical, integrated and international approach to logistics, and includes the very latest research to
reflect the innovative and exciting developments in this subject area. A clear framework guides the reader through the four
parts of the book, covering; an introduction to logistics and its contribution to competitiveness and value creation,
leveraging logistics operations within the context of the customer supplier partnerships, interfaces and the challenges of
integration leading-edge thinking in logistics and the future challenges ahead This new edition contains; · 15+ new cases
(including Heineken, Unilever and Johnson and Johnson) - coverage of disaster logistics and Corporate Social Responsibility
from the supply chain perspective - discussion of global governance of the supply chain - even more coverage on value and
logistics costs and segmented supply chain strategy, equipping the reader with the latest thinking 'Well written and
contains a wealth of valuable ideas and concepts.' – Dr Jan de Vries, University of Groningen 'Very up-to-date, both in terms
of its conceptual framework and the topics covered. Remarkably clear and easy to read.' – Dr Tony Whiteing, University of
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Huddersfield Alan Harrison was Professor of Operations and Logistics at Cranfield School of Management, and Director of
Research at The Cranfield Centre for Logistics and Supply Chain Management. Remko van Hoek is visiting Professor of
Supply Chain Management at The Cranfield Centre for Logistics and Supply Chain Management. He is also Chief
Procurement Officer at GDF SUEZ/Cofely the Netherlands. Heather Skipworth is Senior Research Fellow at Cranfield School
of Management, The Cranfield Centre for Logistics and Supply Chain Management.

Professional Meeting Management
This brief, but complete, paperback builds a basic framework for the relationships among business strategy, information
systems, and organizational strategies. Readers will learn how IT relate to organizational design and business strategy, how
to recognize opportunities in the work environment, and how to apply current technologies in innovative ways.

Logistics Management and Strategy
Lists and describes the various types of general business reference sources and sources having to do with specific
management functions and fields

Strategic Management: Competitiveness and Globalisation
As the economies of many countries become more interrelated, international managers are facing huge challenges and
unique opportunities associated with their roles. Now in its fifth edition, Sweeney and McFarlin's International Management
embodies a balanced and integrated approach to the subject, emphasizing the strategic opportunities available to firms on
a global playing field, as well as exploring the challenges of managing an international workforce. Integrating theory and
practice across all chapter topics, this book helps students to learn, grasp, and apply the underlying principles of successful
international management: Understanding the broad context of international business, including the critical trends
impacting international management, the legal and political forces driving international business, and the ethical and
cultural dilemmas that can arise Mastering the essential elements of effective interaction in the international arena, from
cross-cultural understanding and communication to cross-border negotiation Recognizing and taking advantage of strategic
opportunities, such as entering and operating in foreign markets Building and leading effective international teams,
including personal and behavioral motivation, as well as taking an international perspective on the hiring, training, and
development of employees These principles are emphasized in the text with current examples and practical applications,
establishing a foundation for students to apply their understanding in the current global business environment. With a
companion website featuring an instructor’s manual, powerpoint slides, and a testbank, International Management, 5e is a
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superb resource for instructors and students of international management.

Handbook of Research on Project Management Strategies and Tools for Organizational
Success
Now readers can master the core concepts in marketing management that undergraduate marketing majors, first-year MBA
or EMBA student or advanced learners need with the detailed material in Iacobucci’s MARKETING MANAGEMENT, 5E.
Readers are able to immediately apply the key concepts they have learned to cases, group work, or marketing-driven
simulations. MARKETING MANAGEMENT, 5E reflects all aspects of the dynamic environment facing today’s marketers.
Engaging explanations, timely cases and memorable examples help readers understand how an increasingly competitive
global marketplace and current changes in technology impact the marketing decisions that today’s managers must make
every day. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.

Strategic Marketing Management, 9th Edition
This title responds head-on to the growing requests by business faculty for a concise, theory-driven strategic management
concepts and cases text.

The Strategic Management of Information Systems
Strategic Management is a core strategy textbook, covering all the major topics particularly from a global perspective. It
delivers comprehensive coverage of the subject in an easy-to-read style with extensive examples and a range of free
support material that will help you learn actively and effectively. This eighth edition of Strategic Management builds on
proven strengths · over 70 short case studies to provide easily accessible illustrations of strategy in practice and additional
cases available online to provide more in-depth examples of recent strategic decisions involving Sony, Apple and industry
sectors · a continuous contrast between prescriptive and emergent views of strategy to highlight the key debates within the
discipline · emphasis on practice throughout with features to help you turn theory into practice · major international
strategy cases from Europe, Africa, China, India, Middle East and the Americas · clear exploration of the key concepts ·
comprehensive, logical structure to guide you through this complex subject · Specialist chapters on public/third sector
strategy, green strategy and sustainability, entrepreneurial strategy and international and global strategy New for the
eighth edition: - Dynamic capabilities and resource renewal explored in a revised and updated chapter - Emergent strategy
completely revised in two new chapters, one focusing on innovation, and technology and the other exploring knowledge
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and learning - New material on innovation and strategy in uncertain environments - Case studies from large and small
organisations from Google, Spotify and Cadbury to Snapchat, Uber and green energy companies with 14 new cases and
many cases updated This new edition also includes a wealth of free, online, open-access learning resources. Use these
materials to enhance and test your knowledge to improve your grades. Online resources include web based cases with
indicative answers, chapter based support material, long cases and multiple-choice questions. Richard Lynch is Emeritus
Professor of Strategic Management at Middlesex University, London. He is an active researcher, lecturer and consultant,
particularly in the area of global strategy and sustainable strategy.

Business Information Sources
Incorporating the latest thinking and developments from both academia and industry, this exploration of brands, brand
equity and strategic brand management combines a comprehensive theoretical foundation with numerous techniques and
practical insights for making better day-to-day and long-term brand decisions. Focused on how-to and why, it provides
specific tactical guidelines for planning, building, measuring and managing brand equity. It includes numerous examples on
each topic and over 75 Branding Briefs that identify successful and unsuccessful brands.

Foundations in Strategic Management
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief version of the authors' marketleading text STRATEGIC MANAGEMENT: AN INTEGRATED APPROACH. Following the same framework as the larger book,
ESSENTIALS helps students identify and focus on core concepts in the field in a more succinct, streamlined format. Based
on real-world practices and current thinking, the text's presentation of strategic management features an increased
emphasis on the business model concept as a way of framing the issues of competitive advantage. Cutting-edge research,
new strategic management theory, and a hands-on approach allow students to explore major topics in management,
including corporate performance, governance, strategic leadership, technology, and business ethics. In addition, a highquality case program examines small, medium, and large companies--both domestic and international--so that students
gain experience putting chapter concepts into real-world practice in a variety of scenarios. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.

Agribusiness Management
Essentials of Strategic Management
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In Strategic Management: Theory and Practice, Fourth Edition, John A. Parnell leads readers through detailed, accessible
coverage of the strategic management field. Concise and easy to understand chapters address concepts sequentially, from
external and internal analysis to strategy formulation, strategy execution, and strategic control. Rather than relegating case
analysis to a chapter at the end of the book, Parnell aligns each chapter's key concepts with 25 case analysis steps. Current
examples and high interest real-time cases, largely drawn from The Wall Street Journal and Financial Times, illustrate the
key role of strategic management in the United States and around the world.

Strategic Management
"With an emphasis on global advantage, the text offers a comprehensive examination of regional and international issues to
provide a complete, accurate and up-to-date explanation of the strategic management process. New coverage on
environmental concerns and emerging technologies as well as examples and cases from Australia, New Zealand and AsiaPacific serve to engage students while updated international content demonstrates how strategic management is used in
the global economy. The text takes a ‘resource-based’ approach, which requires the examining of a firm’s unique bundling
of its internal resources." --Publisher's website.

The Strategic Management of Intellectual Capital and Organizational Knowledge
Strategic Management
STRATEGIC MANAGEMENT
For courses in strategy and strategic management. Core strategic management concepts without the excess. Just the
essentials, Strategic Management and Competitive Advantage strips out excess by only presenting material that answers
the question: does this concept help readers analyze real business situations? This carefully crafted approach provides
readers with all the tools necessary for strategic analysis. Also Available with MyManagementLab Strategic Management
and Competitive Advantage is also available with MyManagementLab, an online homework, tutorial, and assessment
program that truly engages students in learning. It helps students better prepare for class, quizzes, and exams—resulting in
better performance in the course—and provides educators a dynamic set of tools for gauging individual and class progress.
Students, if interested in purchasing this title with MyManagementLab, ask your instructor for the correct package ISBN.
Instructors, contact your Pearson representative for more information. Teaching and Learning Experience This program will
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provide a better teaching and learning experience–for you and your students. Here’s how: Improve Results with
MyManagementLab: MyManagementLab delivers proven results in helping students succeed and provides engaging
experiences that personalize learning. Help Students Develop Critical Thinking Skills: Proven pedagogy geared towards
ensuring students grasp the concepts. Present Specific Issues in a Flexible Format: Each chapter has four short sections that
present specific issues in more depth, allowing the professor and the student to adapt the text to their particular needs.

Strategic Information Management
PRODUCT ONLY AVAILABLE WITHIN CENGAGE UNLIMITED. STRATEGIC HUMAN RESOURCE MANAGEMENT 5E offers a truly
innovative, integrative framework that examines the traditional functional HR areas from a strategic perspective. This text
is organized into two sections. The first section, Chapters 1-7, examines the context of strategic HR and develops a
framework and conceptual model for the practice of strategic HR. The second section, Chapters 8-14, examines the actual
practice and implementation of strategic HR through a discussion of strategic issues that need to be addressed while
developing specific programs and policies related to the traditional functional areas of HR. Both the integrative framework
that requires linkage between and consistency among these functional HR activities and the approach toward writing about
these traditional functional areas from a strategic perspective distinguish the text from what is currently on the market.

Essentials of Strategic Management
For undergraduate and graduate level Strategic Management courses. Get straight to the heart of important strategic
management concepts. This brief text offers a concise explanation of the most important concepts and techniques in
strategic management. Further, cases and simulations are a perfect supplement to Essentials of Strategic Management,
while its brevity also makes it suitable for use in corporate and executive training programs. This edition contains new
information to reflect the latest changes in the discipline while remaining brief and to the point.

Strategic Planning for Public Relations
Agribusiness Management uses four specific approaches to help readers develop and enhance their capabilities as
agribusiness managers. First, this edition of the book offers a contemporary focus that reflects the issues that agribusiness
managers face both today and are likely to face tomorrow. Specifically, food sector firms and larger agribusiness firms
receive more attention in this edition, reflecting their increasing importance as employers of food and agribusiness program
graduates. Second, the book presents conceptual material in a pragmatic way with illustrations and examples that will help
the reader understand how a specific concept works in practice. Third, the book has a decision-making emphasis, providing
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contemporary tools that readers will find useful when making decisions in the contemporary business environment. Finally,
Agribusiness Management offers a pertinent set of discussion questions and case studies that will allow the reader to apply
the material covered in real-world situations.

International Management
Uncover the latest information you need to know when entering the growing health information management job market
with Health Information: Management of a Strategic Resource, 5th Edition. Following the AHIMA standards for education for
both two-year HIT programs and four-year HIA programs, this new edition boasts dynamic, state-of-the-art coverage of
health information management, the deployment of information technology, and the role of the HIM professional in the
development of the electronic health record. An easy-to-understand approach and expanded content on data analytics,
meaningful use, and public health informatics content, plus a handy companion website, make it even easier for you to
learn to manage and use healthcare data. Did You Know? boxes highlight interesting facts to enhance learning. Selfassessment quizzes test your learning and retention, with answers available on the companion Evolve website. Learning
features include a chapter outline, key words, common abbreviations, and learning objectives at the beginning of each
chapter, and references at the end. Diverse examples of healthcare deliveries, like long-term care, public health, home
health care, and ambulatory care, prepare you to work in a variety of settings. Interactive student exercises on Evolve,
including a study guide and flash cards that can be used on smart phones. Coverage of health information infrastructure
and systems provides the foundational knowledge needed to effectively manage healthcare information. Applied approach
to Health Information Management and Health Informatics gives you problem-solving opportunities to develop proficiency.
EXPANDED! Data analytics, meaningful use, and public health informatics content prepares HIM professionals for new job
responsibilities in order to meet today’s, and tomorrow’s, workforce needs. EXPANDED! Emphasis on the electronic health
care record educates you in methods of data collection, governance, and use. NEW! Chapter on data access and retention
provides examples of the paper health record and its transition to the EHR. NEW! Focus on future trends, including specialty
certifications offered by the AHIMA, the American Medical Informatics Associations (AMIA), and the Health Information
Management Systems Society (HIMSS), explains the vast number of job opportunities and expanded career path awaiting
you.
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