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Building a StoryBrand
Best-selling brand expert Marty Neumeier shows you how to make the leap from a
company-driven past to the consumer-driven future. You’ll learn how to flip your
brand from offering products to offering meaning, from value protection to value
creation, from cost-based pricing to relationship pricing, from market segments to
brand tribes, and from customer satisfaction to customer empowerment. In the 13
years since Neumeier wrote The Brand Gap, the influence of social media has
proven his core theory: “A brand isn’t what you say it is – it’s what they say it is.”
People are no longer consumers or market segments or tiny blips in big data. They
don’t buy brands. They join brands. They want a vote in what gets produced and
how it gets delivered. They’re willing to roll up their sleeves and help out–not only
by promoting the brand to their friends, but by contributing content, volunteering
ideas, and even selling products or services. At the center of the book is the Brand
Commitment Matrix, a simple tool for organizing the six primary components of a
brand. Your brand community is your tribe. How will you lead it?

Hello, My Name Is Awesome
Since it is impossible to change difficult people, this book offers strategies that you
can incorporate into your own behavior to make relationships work better
immediately.

Legacy in the Making: Building a Long-Term Brand to Stand
Out in a Short-Term World
Standing out is no longer optional Too many people believe that if they keep their
heads down and work hard, they’ll be recognized on the merits of their work. But
that’s simply not true anymore. “Safe” jobs disappear daily, and the clamor of
everyday life drowns out ordinary contributions. To make a name for yourself, to
create true job security, and to make a difference in the world, you have to share
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your unique perspective and inspire others to take action. But in a noisy world
where it seems everything’s been said—and shouted from the rooftops—how can
your ideas stand out? Fortunately, you don’t have to be a genius or a worldwide
superstar to make an impact. Drawing on interviews with more than fifty thought
leaders in fields ranging from business to genomics to urban planning, Dorie Clark
shows how these masters achieved success and how anyone—with hard work—can
do the same. Whether it’s learning to ask the right questions, developing and
building on an expert niche, or combining disparate fields to get a new
perspective, Clark outlines ways to develop the ideas that set you apart. Of course,
having a breakthrough insight is only half the battle. If you really want to share
your ideas, you have to find a way to build an audience, communicate your
message, and inspire others to embrace your vision. Starting small is fine; Clark
provides a step-by-step guide to help you leverage your existing networks, attract
new people to your cause, and, ultimately, build a community around your ideas.
Featuring vivid examples based on interviews with influencers such as Seth Godin,
David Allen, and Daniel Pink, Clark shows you how to break through and ensure
that your ideas get noticed. Becoming a thought leader in your company or in your
profession is the ultimate career insurance. But—even more important—it’s also a
chance to change the world for the better. Whatever your cause, perspective, or
point of view, the world can’t afford for the best ideas to remain buried inside you.
Whether it’s how to improve the educational system or how to make your company
more efficient, your ideas matter. The world needs your insights, and it’s time to
be bold.

Women of the 2016 Election
Like it or not, we live in a digital-first age, where your first interaction with
someone will likely be online. Which means, it is now possible to make a first
impression even while you sleep. How does this impact your career? Studies have
shown over 9o% of recruiters today, search for candidates online before they
decide to give them a call. Is your brand ready for this?During the course of this
book, you will learn how to build your digital brand and use it to establish your
CareerKred online. By following the 4 simple steps of the process I call D.I.C.E., you
will learn how to define your brand, integrate your brand online, position your
brand in your area of expertise and engage with your audience. This simple 4-step
process will help you build a modern day digital brand that will set you apart from
your competition and help you get recognized for your expertise, even if you don't
know where to start. With the changes to the career landscape accelerating, it's
time to take your brand global.

Storynomics
"This guide reveals how writers can take advantage of the brain's hard-wired
responses to story to captivate their readers' minds through each plot
element"--Provided by publisher.

Stand Out
Does your business have a story to tell? It should! From the moment you first
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opened your doors, you began crafting it. With every new product you release, you
carve out an even more unique niche in your industry. This all builds up to one
thing--brand identity. Does yours stand out from the crowd? With a decade of
experience studying businesses across the world, Diehl has unlocked the key to
creating innovative brand identities and distinct business stories. In Brand Identity
Breakthrough, you and your small business will learn how to develop a strong
brand identity by combining your personality and values with the functionality of
your products, becoming an irreplaceable brand and company. Whether you lead a
growing company, or are just starting out, Brand Identity Breakthrough will give
you a smarter way to think about product development flow, branding, brand
mapping strategy, and business model generation. With proven, and wellorganized logic, it will set you on the path to selling more--and at higher
prices--giving the customers exactly what they want and sending your profits
through the roof. In Brand Identity Breakthrough, you will learn -How to incorporate
a unique selling proposition into your branding -The best methods for selling
products to customers as a small business -How to use business storytelling to sell
products in both physical and online marketplaces Table of Contents Section I: Why
Identity Matters Chapter 1: Can You Tell a Good Story? (The Importance of
Business Storytelling) Chapter 2: When Good Ideas Fail Chapter 3: Why
Entrepreneurs Fail to See Their Own Value Chapter 4: Why Others Fail to See Your
Value Section II: Creating Your Brand Identity Chapter 5: Uncovering Your Core
Values Chapter 6: Developing a Unique Selling Proposition Chapter 7: Crafting Your
Personality Profile Chapter 8: Knowing Your Target Audience Section III: Telling
Your Story to the World Chapter 9: How to Sell Who You Are (Your Brand Identity as
a Sales Pitch) Chapter 10: How to Speak with Clarity, Authority, & Authenticity
Chapter 11: How to Display Your Character Through Writing Chapter 12: How to
Educate Your Audience About Your Brand Identity Section IV: Brand Identity Case
Studies Case Study #1: Rebranding a Whole Industry's Adversarial Image Case
Study #2: Pre-Seeding a Two-Sided Marketplace for Launch Case Study #3:
Turning a Charitable Project into a Profitable Movement Case Study #4:
Skyrocketing a Personal Brand through Narrative Focus Case Study #5: Embracing
Personality in a Technical Niche Section V: Resources for Prospective
Entrepreneurs Appendix 1: Entrepreneurial Terms Defined Appendix 2: 50 Useful
Starting Questions for New Entrepreneurs Appendix 3: Making Money Online

Superfans
This book is the fourth book in the Essential series following Layout Essentials,
Typography Essentials, and Packaging Essentials. It outlines and demonstrates
basic logo and branding design guidelines and rules through 100 principles
including the elements of a successful graphic identity, identity programs and
brand identity, and all the various strategies and elements involved.

Business Made Simple
Dave Hollis used to think that “personal growth” was just for broken people. Then
he woke up. When Dave Hollis’s wife, Rachel, began writing her #1 New York
Times bestselling book, Girl, Wash Your Face, he bristled at her transparency and
her willingness to talk about such intimate details of their life. But when a looming
career funk, a growing drinking problem, and a challenging trek through therapy
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battered the Disney executive and father of four, Dave began to realize he was
letting untruths about himself dictate his life. As he sank to the bottom of his
valley, he had to make a choice. Would he push himself out of his comfort zone to
become the best man he was capable of being, or would he play it safe and settle
for mediocrity? In Get Out of Your Own Way,Dave tackles topics he once found it
difficult to be honest about, things like his struggles with alcohol, problems in his
marriage, and his insecurities about being a dad. Dave helps us see our own
journeys more clearly as he unpacks the lies he once believed—such as “I Have to
Have It All Together,” “Failure Means You’re Weak,” and “If They Doesn’t Need Me,
Will They Still Want Me?”—and reveals the tools that helped him change his life.
Offering encouragement, challenge, and a hundred moments to laugh at himself,
Dave points the way for those of us who are, like he was, skeptical of self-help but
wanting something more than status quo, and helps us drop bogus ideas about
who we are supposed to be and finally start living as who we really are.

Sticky Branding
Discusses how readers can make persuasive presentations that inspire action,
engage the audience, and sell ideas.

EntreLeadership
Based on Building a StoryBrand by New York Times bestselling author Donald
Miller, this checklist is a strategic and actionable guide to applying the StoryBrand
framework to any brand and an essential part of any marketing professional’s tool
kit. Every day, brands lose millions of dollars simply because they do not have a
clear message that tells consumers who they are and what value they will add to
their customers’ lives. To solve this dilemma, Donald Miller wrote Building a
StoryBrand, which has become the quintessential guide for anyone looking to craft
or strengthen their brand’s message. Now, Don is taking it a step further with this
five-part checklist that helps marketing professionals and business owners apply
the StoryBrand messaging framework across key customer touchpoints to
effectively develop, strengthen, and communicate their brand’s story to the
marketplace. Praise for Marketing Made Simple "I created collateral for a client and
they recently told me not to release the next round we created because they can’t
handle the influx of customers from the first round. They had more listings this
year than in 30 years of business." - Amy Burgess, Marketing Consultant "My last
email campaign I delivered raised $20k. Thank you Donald Miller for giving me a
system that I know works." - Ian Stewart, Owner/Creative Director of Root Source
Digital "A client went from $15MM last year to $27MM so far this year. All from
updating their messaging and implementing new lead generators and email
campaigns.- Wes Gay, CEO Wayfinder "Just heard from one of my clients that she’s
getting 18 ideal client leads a day from her website. Before we redid her
wireframe, she averaged around 1-3 leads a week. And that’s just with updating
her website." - Amy Schutte, Owner of Hudson and Co LLC

StoryBranding
Who is that masked brand?
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Archetypes in Branding
In InstaBrain, you will learn: - Where they go for different types of content - What
draws them in - How they make a buying decision - What keeps them coming back
- How to tailor your marketing strategy for this new generation If you don't know
this about Generation Z, you'll be out of business before you can say "IG."

Marketing Made Simple
This book is for everyone who needs to write copy that sells – including
copywriters, freelancers, and entrepreneurs. Writing copy that sells without
seeming “salesy” can be tough, but is an essential skill. How To Write Copy That
Sells supplies specific copywriting techniques for everything from email marketing,
web sites, and social media, to traditional media ads and direct mail.

The Story of Purpose
The ultimate how-to book about brand storytelling Brand storytelling is all the rage
in marketing. But few books explain how to go about cultivating and promoting
that story. This is the book that does. StoryBranding 2.0 is an updated edition of
the award-winning, best-selling book that has sparked enthusiasm among
marketing luminaries, CEOs, entrepreneurs, and personal branding advocates.
Developing your brand’s story must start with an understanding of what a story
really is and how it is structured. Then, using this essential structure as scaffolding,
you can begin to answer specific questions that will help you develop your brand’s
most authentic story—the story that will do the most to capture the hearts and
minds of prospects. As your brand sets out to overcome obstacles in order to
achieve its goals, you will: • be guided every step of the way towards defining who
your brand is and why it exists. • learn how to use a unique immersion technique
that will help you achieve greater empathy with your most likely prospects. • know
how to overcome controllable obstacles standing in the way of your brand’s
success. • learn how to tell your brand’s story so that it truly resonates with
prospects. • find ways to galvanize support for your brand’s story throughout your
organization. • see how the StoryBranding process can be applied to you
personally and in everyday selling situations. Written by a thirty-five-year veteran
of marketing and advertising who has worked on major national brands, this is the
ultimate how-to brand-planning book for professionals and beginners alike. Besides
being instructive and full of real-life examples, it is highly entertaining, as the
author recounts experiences he’s had during his long career as an advertising
executive.

The Brand Gap, Revised Edition
Until this book was written, the phrase "brands are stories" was merely a
marketing cliché. Having delved into how stories influence our behavior, however,
the author asserts that the association between stories and brands deserves far
more than that stock phrase.Among the many books about branding directed
toward marketing and advertising practitioners and students, none is like
StoryBranding. Modeled after the way stories work, this book provides a unique
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planning process for creating authentic brand identities. It also reveals a number of
concealed traps that other branding approaches often overlook.Drawing on the
persuasive power of stories, the author argues that a great deal of wasted effort is
put into creating advertising messages that do too much "telling" and too little
"showing." To help brands resonate with their audiences, the author takes you stepby-step through StoryBranding's six C's-a process that shows how to approach the
development of all brand communications the way story writers approach their
characters, plots, and themes. He includes sample "Story Briefs" and "I AM"
statements that help brands achieve a greater degree of authenticity than
traditional creative or brand briefs have.

StoryBrandingTM 2.0 (Second Edition)
Based on the hottest, most in-demand seminar offered by the legendary story
master Robert McKee -- Storynomics translates the lessons of storytelling in
business into economic and leadership success. Robert McKee's popular writing
workshops have earned him an international reputation. The list of alumni with
Academy Awards and Emmy Awards runs off the page. The cornerstone of his
program is his singular book, Story, which has defined how we talk about the art of
story creation. Now in Storynomics, McKee partners with digital marketing expert
and Skyword CEO Tom Gerace to map a path for brands seeking to navigate the
rapid decline of interrupt advertising. After successfully guiding organizations as
diverse as Samsung, Marriott International, Philips, Microsoft, Nike, IBM, and
Siemens to transform their marketing from an ad-centric to story-centric approach,
McKee and Gerace now bring this knowledge to business leaders and
entrepreneurs alike. Drawing from dozens of story-driven strategies and case
studies taken from leading B2B and B2C brands, Storynomics demonstrates how
original storytelling delivers results that surpass traditional advertising. How will
brands and their customers connect in the future? Storynomics provides the
answer.

Brand Management
Stand out, attract customers and grow your company into a sticky brand. Sticky
Branding provides practical, tactical ideas of how mid-market companies —
companies with a marketing budget, but not a vast one — are challenging the
status quo and growing sticky brands.

Social Media Success for Every Brand
A popular minister recounts his zealous early life pursuit of the Christian life and
his experiences of emptiness and spiritual detachment, tracing his quest to
connect with a God he perceived as distant.

Brand Storytelling
THE BRAND GAP is the first book to present a unified theory of brand-building.
Whereas most books on branding are weighted toward either a strategic or
creative approach, this book shows how both ways of thinking can unite to produce
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a “charismatic brand”—a brand that customers feel is essential to their lives. In an
entertaining two-hour read you’ll learn: • the new definition of brand • the five
essential disciplines of brand-building • how branding is changing the dynamics of
competition • the three most powerful questions to ask about any brand • why
collaboration is the key to brand-building • how design determines a customer’s
experience • how to test brand concepts quickly and cheaply • the importance of
managing brands from the inside • 220-word brand glossary From the back cover:
Not since McLuhan’s THE MEDIUM IS THE MESSAGE has a book compressed so
many ideas into so few pages. Using the visual language of the boardroom,
Neumeier presents the first unified theory of branding—a set of five disciplines to
help companies bridge the gap between brand strategy and customer experience.
Those with a grasp of branding will be inspired by the new perspectives they find
here, and those who would like to understand it better will suddenly “get it.” This
deceptively simple book offers everyone in the company access to “the most
powerful business tool since the spreadsheet.”

HBR Guide to Persuasive Presentations
From New York Times bestselling author and nationally syndicated talk radio host
Dave Ramsey comes the secret to how he grew a multimillion dollar company from
a card table in his living room. If you’re at all responsible for your company’s
success, you can’t just be a hard-charging entrepreneur or a motivating,
encouraging leader. You have to be both! Dave Ramsey, America’s trusted voice
on money and business, reveals the keys that grew his company from a one-man
show to a multimillion-dollar business—with no debt, low turnover, and a company
culture that earns it the “Best Place to Work” award year after year. This book
presents Dave’s playbook for creating work that matters; building an incredible
group of passionate, empowered team members; and winning the race with steady
momentum that will roll over any obstacle. Regardless of your business goals,
you’ll discover that anyone can lead any venture to unbelievable growth and
prosperity through Dave’s common sense, counterculture, EntreLeadership
principles!

Brand Identity Breakthrough
The co-founder of a brand studio describes how businesses can change their
marketing strategies to describe and promote their brand's story in an effort to
appeal to modern consumers who have become increasingly interested in what a
business embodies and represents. 20,000 first printing.

Get Out of Your Own Way
There's No Plan B for Your A-Game
New York Times bestselling author Donald Miller uses the seven universal elements
of powerful stories to teach readers how to dramatically improve how they connect
with customers and grow their businesses. Donald Miller’s StoryBrand process is a
proven solution to the struggle business leaders face when talking about their
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businesses. This revolutionary method for connecting with customers provides
readers with the ultimate competitive advantage, revealing the secret for helping
their customers understand the compelling benefits of using their products, ideas,
or services. Building a StoryBrand does this by teaching readers the seven
universal story points all humans respond to; the real reason customers make
purchases; how to simplify a brand message so people understand it; and how to
create the most effective messaging for websites, brochures, and social media.
Whether you are the marketing director of a multibillion dollar company, the owner
of a small business, a politician running for office, or the lead singer of a rock band,
Building a StoryBrand will forever transform the way you talk about who you are,
what you do, and the unique value you bring to your customers.

Brand Identity Essentials
Trying to get your message heard? Build an iconic brand? Welcome to the
battlefield. The story wars are all around us. They are the struggle to be heard in a
world of media noise and clamor. Today, most brand messages and mass appeals
for causes are drowned out before they even reach us. But a few consistently
break through the din, using the only tool that has ever moved minds and changed
behavior—great stories. With insights from mythology, advertising history,
evolutionary biology, and psychology, viral storyteller and advertising expert Jonah
Sachs takes readers into a fascinating world of seemingly insurmountable
challenges and enormous opportunity. You’ll discover how: • Social media tools are
driving a return to the oral tradition, in which stories that matter rise above the
fray • Marketers have become today’s mythmakers, providing society with
explanation, meaning, and ritual • Memorable stories based on timeless themes
build legions of eager evangelists • Marketers and audiences can work together to
create deeper meaning and stronger partnerships in building a better world •
Brands like Old Spice, The Story of Stuff, Nike, the Tea Party, and Occupy Wall
Street created and sustained massive viral buzz Winning the Story Wars is a call to
arms for business communicators to cast aside broken traditions and join a
revolution to build the iconic brands of the future. It puts marketers in the role of
heroes with a chance to transform not just their craft but the enterprises they
represent. After all, success in the story wars doesn’t come just from telling great
stories, but from learning to live them.

Life Would Be Easy If It Weren't for Other People
Think of the last great article you read or the last great speech you heard. Chances
are, if you remember one key message, you also remember one compelling story.
That's because the best content starts with a story. When it comes to marketing,
the best business content starts with a story the audience cares about, not the
brand's message about what it wants to sell them. In Brand, Meet Story, Heather
Pemberton Levy describes the Story Comes First method, a practical approach that
combines techniques from journalism and fiction writing to help brands tell stories
that put the readers' interests first. Whereas most brand marketers create content
to sell their product, service or technology, the Story Comes First method turns this
approach on its head to create content with the "human moments" that truly
engage an audience. Filled with examples from Levy's experience creating content
marketing programs, trade books, and hundreds of articles for a variety of B2B and
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B2C brands, the book shows readers a step-by-step approach to create content
designed to deliver business results. Brand, Meet Story explains the key ways to
uncover what your audience cares about and how to turn brand messaging into
stories that matter. Levy inspires readers to develop a compelling voice that will
carry the brand tone and values across all channels, and helps them turn their
ideas into engaging, story-driven content their audiences will read, love, and share.

True Story
The best-selling author of The Millionaire Manager presents a case for a new
approach to human ambition and achievement in today's stressful, technologically
driven world, drawing on neuroscience studies and case studies to profile 10
sources of motivation that can be strategically applied by today's business leaders.
150,000 first printing.

Wired for Story
This book examines prominent women in the 2016 US presidential
election—candidates, staffers, families, journalists, and organizers. The authors
examine feminism, motherhood, voter expectations, the press, gender, race, class,
and agency in this interdisciplinary work spanning political science,
communication, and women’s and gender studies.

How to Write Copy That Sells
Most business owners are blindly guessing at their social media strategy, and it’s
costing them time and money. Based on Donald Miller’s bestselling book Building a
StoryBrand, Claire Diaz-Ortiz applies the seven principles of the StoryBrand
Framework to help you build an effective, long-lasting social media plan for your
brand. Social Media Success for Every Brand teaches readers how to incorporate
the StoryBrand 7-Part Framework into their social media channels to increase
engagement and see better results. Readers will understand exactly what they
need to do with their social media to drive growth to their organization through the
practical guidance of the five-point SHARE model: STORY HOW AUDIENCE REACH
EXCELLENCE Social Media Success for Every Brand does not require the reader to
be familiar with Building a StoryBrand but provides enough foundation to prepare
the reader for practical success with their social media content. Together with the
StoryBrand Framework, Claire’s SHARE model will help boost customer
engagement and grow the organization’s brand awareness and revenues.

The Charge
After writing a successful memoir, Donald Miller's life stalled. During what should
have been the height of his success, he found himself unwilling to get out of bed,
avoiding responsibility, even questioning the meaning of life. But when two movie
producers proposed turning his memoir into a movie, he found himself launched
into a new story filled with risk, possibility, beauty, and meaning. A Million Miles in
a Thousand Years chronicles Miller's rare opportunity to edit his life into a great
story, to reinvent himself so nobody shrugs their shoulders when the credits roll.
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Through heart-wrenching honesty and hilarious self-inspection, Donald Miller takes
readers through the life that emerges when it turns from boring reality into
meaningful narrative. Miller goes from sleeping all day to riding his bike across
America, from living in romantic daydreams to fearful encounters with love, from
wasting his money to founding a nonprofit with a passionate cause. Guided by a
host of outlandish but very real characters, Miller shows us how to get a second
chance at life the first time around. A Million Miles in a Thousand Years is a rare
celebration of the beauty of life.

The 1-Page Marketing Plan
Stories have tremendous power. They can persuade, promote empathy, and
provoke action. Better than any other communication tool, stories explain who you
are, what you wantand why it matters. In presentations, department meetings,
over lunch-any place you make a case for new customers, more business, or your
next big idea-you'll have greater impact if you have a compelling story to relate.
Whoever Tells the Best Story Wins will teach you to narrate personal experiences
as well as borrowed stories in a way that demonstrates authenticity, builds
emotional connections, inspires perseverance, and stimulates the imagination.
Fully updated and more practical than ever, the second edition reveals how to use
storytelling to: Capture attention * Motivate listeners * Gain trust * Strengthen your
argument * Sway decisions * Demonstrate authenticity and encourage
transparency * Spark innovation * Manage uncertainty * And more Complete with
examples, a proven storytelling process and techniques, innovative applications,
and a new appendix on teaching storytelling, Whoever Tells the Best Story Wins
hands you the tools you need to get your message across-and connect successfully
with any audience.

Brand, Meet Story
Engage consumers through emotive storytelling to humanize your brand and
achieve business growth, by positioning the customer at the heart of your brand
story.

The Brand Flip
Washington Post Bestseller Wall Street Journal Bestseller USA Today Bestseller
Publishers Weekly Bestseller Do you want to change the course of your life? Do you
want to be the best? The best manager, the best athlete, the best artist, the best
speaker, the best parent? In There’s No Plan B for Your A-Game, former pro
athlete, playwright, and acclaimed leadership coach Bo Eason shows you exactly
what it takes to be the best. His proven tools and training have worked for Olympic
medalists, military leaders, bestselling authors, professional athletes, and business
executives and their teams. There’s No Plan B for Your A-Game explains how to
develop the character, integrity, and commitment it takes to become the best. Bo
Eason focuses on a winning four-step process that helps you attain the skill,
maintain the effort, and persist through challenges: Declaration: What do you want
to achieve? Preparation: How can you make it happen? Acceleration: Where will
you find the stamina to reach your goal? Domination: Why do you take others with
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you? With inspiring, specific, real-word guidance, There’s No Plan B for Your AGame teaches the best practices that lead to the best results, in every walk of life.

Winning the Story Wars
Presenting the basics of brand management, the book provides both a theoretical
and practical guide to brands, placing emphasis on the theory that the consumer is
a co-creator in a brand's identity. In a world in which social media and inclusive
digital platforms have increased customer engagement, the role of brands and
branding has changed. The line between the producer and the consumer has
become blurred; consumers are no longer the recipients of brand identity, but the
co-creators, playing a significant role in shaping new products and systems. To
help students better understand the basics of brand management, and the cocreation theory, the book includes a collection of geographically diverse case
studies, including: Burger King, Lego, Lynx, Maserati, HSBC and Vegemite. The
book is complemented by online resources for lecturers and students, including
PowerPoint slides, journal articles, web and video links, and a selection of exclusive
videos with a professional brand consultant. Suitable reading for students of
branding and brand management modules.

Blue Like Jazz
Capture their attention-and keep it! With the rise of digital media, you'd think it
would be easier than ever to be heard. Yet, most messages fail to cut through the
clutter. Consumers are overwhelmed. Ads alone aren't effective. And you can't just
churn out content and connect on every social network. To stand out today, you
need to start with your brand. Brand Now uncovers the new rules of branding in
our complex and chaotic world. Written by the author of Get Scrappy, the digital
marketing bible for business, this latest book explains how to build brands that
resonate both online and off. The book helps you: Create a brand with meaning *
Reinforce it with the right touchpoints * Hone your brand's unique story * Share it
through engaging content * Cultivate a sense of community * Craft a coherent
experience * Stand out with simplicity and transparency The world may be growing
louder, but with Brand Now's big ideas and practical toolbox, you can break
through the noise-and win a place in the hearts and minds of your customers.

Brand Now
Archetypes in Branding: A Toolkit for Creatives and Strategists offers a highly
participatory approach to brand development. Combined with a companion deck of
sixty original archetype cards, this kit will give you a practical tool to: Reveal your
brand's motivations, how it moves in the world, what its trigger points are and why
it attracts certain customers. Forge relationships with the myriad stakeholders that
affect your business. Empower your team to access their creativity and innovate
with integrity. Readers will use this tool over and over again to inform and enliven
brand strategy, and to create resonant and authentic communications. For more
information visit www.archetypesinbranding.com.

A Million Miles in a Thousand Years
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Winner of a 2019 International Book Award, Silver Medalist in the 2019 American
Business Awards, Finalist for International Book of the Year at the 2019 Business
Book Awards, and one of Forbes' Top Ten Business Books for 2018. A book for a
different breed of business leader, one who looks beyond the moment to create a
life of significance. Most of us are familiar with the traditional way of looking at
legacy—something preserved in the past. Traditional legacy is all around us,
evidenced by the steady churn of autobiographies, bequests, commemorations,
and dedications we are forever leaving in our collective cultural wake. This is not
the legacy you will find in this book. Legacy in the Making celebrates an active,
dynamic form of “modern legacy,” seen through the eyes of a select group of
extraordinary men and women who are pursuing their enduring ambitions in the
age of now. More than caretakers of the past, these modern legacy builders are
also the authors of a vital today and tomorrow. Rather than leaving their legacies
behind them, they are looking ahead to harness their long-term ambitions and
inspire others to help carry them forward. These are not static, traditional legacies.
These are legacies in the making.

CareerKred
A proven methodology for building a purpose-poweredorganization Some ideas are
bigger than others, and the MasterIdea—your company's purpose—is the biggest.
Whetheraddressing communication between leadership and associates,suppliers to
manufacturers, sales force to customers, or brand toconsumers, The Story of
Purpose details a proven methodologyfor businesses, small to large, how to build a
purpose-inspiredorganization to positively impact employees, customers, and
thebottom line. It reveals the process for uncovering what makes acompany
distinctive and guides you to discover the fundamentalforce behind the
organization that no competitor can replicate orreplace. The Story of Purpose
incorporates stories of purposefrom Procter & Gamble, McDonald's, Newell
Rubbermaid and manymore purpose-driven companies. These stories come to life
in acomprehensive book that promises to guide, inspire, and transformyour
organization Offers a blueprint for creating powerful internal and externalmessages
for current and future customers, employees, andshareholders The Story of
Purpose will leave you asking yourself "whatgets me up in the morning?" instead of
"what keeps me up atnight?"

Storybranding 2.0
Every year, 6 million companies and more than 100,000 products are launched.
They all need an awesome name, but many (such as Xobni, Svbtle, and Doostang)
look like the results of a drunken Scrabble game. In this entertaining and engaging
book, ace naming consultant Alexandra Watkins explains how anyone—even
noncreative types—can create memorable and buzz-worthy brand names. No
degree in linguistics required. The heart of the book is Watkins's proven SMILE and
SCRATCH Test—two acronyms for what makes or breaks a name. She also provides
up-to-date advice, like how to make sure that Siri spells your name correctly and
how to nab an available domain name. And you'll see dozens of examples—the
good, the bad, and the “so bad she gave them an award.” Alexandra Watkins is not
afraid to name names.
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Whoever Tells the Best Story Wins
"To build a successful business, you need to stop doing random acts of marketing
and start following a reliable plan for rapid business growth. Traditionally, creating
a marketing plan has been a difficult and time-consuming process, which is why it
often doesn't get done. In The 1-Page Marketing Plan, serial entrepreneur and
rebellious marketer Allan Dib reveals a marketing implementation breakthrough
that makes creating a marketing plan simple and fast. It's literally a single page,
divided up into nine squares. With it you'll be able to map out your own
sophisticated marketing plan and go from zero to marketing hero. Whether you're
just starting out or are an experienced entrepreneur, The 1-Page Marketing Plan is
the easiest and fastest way to create a marketing plan that will propel your
business growth"--

InstaBrain
Is this blue book more valuable than a business degree? Most people enter their
professional careers not understanding how to grow a business. At times, this
makes them feel lost, or worse, like a fraud pretending to know what they’re doing.
It’s hard to be successful without a clear understanding of how business works.
These 60 daily readings are crucial for any professional or business owner who
wants to take their career to the next level. New York Times and Wall Street Journal
bestselling author, Donald Miller knows that business is more than just a good idea
made profitable – it’s a system of unspoken rules, rarely taught by MBA schools. If
you are attempting to profitably grow your business or career, you need elite
business knowledge—knowledge that creates tangible value. Even if you had the
time, access, or money to attend a Top 20 business school, you would still be
missing the practical knowledge that propels the best and brightest forward.
However, there is another way to achieve this insider skill development, which can
both drastically improve your career earnings and the satisfaction of achieving
your goals. Donald Miller learned how to rise to the top using the principles he
shares in this book. He wrote Business Made Simple to teach others what it takes
to grow your career and create a company that is healthy and profitable. These
short, daily entries and accompanying videos will add enormous value to your
business and the organization you work for. In this sixty-day guide, readers will be
introduced to the nine areas where truly successful leaders and their businesses
excel: Character: What kind of person succeeds in business? Leadership: How do
you unite a team around a mission? Personal Productivity: How can you get more
done in less time? Messaging: Why aren’t customers paying more attention?
Marketing: How do I build a sales funnel? Business Strategy: How does a business
really work? Execution: How can we get things done? Sales: How do I close more
sales? Management: What does a good manager do? Business Made Simple is the
must-have guide for anyone who feels lost or overwhelmed by the modern
business climate, even if they attended business school. Learn what the most
successful business leaders have known for years through the simple but effective
secrets shared in these pages. Take things further: If you want to be worth more as
a business professional, read each daily entry and follow along with the free videos
that will be sent to you after you buy the book.
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ROMANCE ACTION & ADVENTURE MYSTERY & THRILLER BIOGRAPHIES &
HISTORY CHILDREN’S YOUNG ADULT FANTASY HISTORICAL FICTION HORROR
LITERARY FICTION NON-FICTION SCIENCE FICTION
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