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Handbook of Strategic Sales and Sales ManagementSocial Networking Communities and E-Dating Services: Concepts and
ImplicationsCSR in the Middle EastThe Wiley-Blackwell Handbook of the Psychology of Leadership, Change, and
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CultureCitation Classics from the Journal of Business EthicsBusiness Ethics in ActionCorporate Social Responsibility in the
Digital AgeThe Accountable Corporation: Business ethicsBusiness Ethics in FocusBusiness Ethics and Corporate
SustainabilityTeaching Business EthicsEthical EducationBusiness and Human RightsSocially Responsible Finance and
InvestingA Pragmatic Approach to Business EthicsEncyclopedia of Information Ethics and SecurityIssues in Business Ethics
and Corporate Social ResponsibilityHandbook of Human Resource DevelopmentBusiness EthicsKey Concepts in Corporate
Social ResponsibilityA Question of Honour: How Codes of Ethical Conduct and Moral Dilemmas Impact BehaviourJOURNAL
OF BUSINESS RESEEthical Practices and Implications in Distance LearningStakeholder Thinking in MarketingFrom the
Universities to the Marketplace: The Business Ethics JourneyICT and SocietyCorporate Ethics for Turbulent MarketsECollaboration in Modern Organizations: Initiating and Managing Distributed ProjectsBusiness EthicsBusiness EthicsEthical
Theory and BusinessProceedings of the Second International Conference on the Future of ASEAN (ICoFA) 2017 - Volume 1

Journal of Business Research
This book examines how business, the social sciences, science and technology will impact the future of ASEAN. Following
the ASEAN VISION 2020, it analyses the issues faced by ASEAN countries, which are diverse, while also positioning ASEAN
as a competitive entity through partnerships. On the 30th anniversary of ASEAN, all ASEAN leaders agreed to the
establishment of the ASEAN VISION 2020, which delineates the formation of a peaceful, stable and dynamically developed
region while maintaining a community of caring societies in Malaysia, Indonesia, Singapore, Brunei, Vietnam, Thailand, the
Philippines, Myanmar, Laos and Cambodia. In keeping with this aspiration, Universiti Teknologi MARA (UitM) Perlis took the
initial steps to organise conferences and activities that highlight the role of the ASEAN region. The Second International
Conference on the Future of ASEAN (ICoFA) 2017 was organised by the Office of Academic Affairs, Universiti Teknologi
MARA Perlis, to promote more comprehensive integration among ASEAN members. This book, divided into two volumes,
offers a useful guide for all those engaged in research on business, the social sciences, science and technology. It will also
benefit researchers worldwide who want to gain more knowledge about ASEAN countries.
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Issues in Accounting, Administration, and Corporate Governance: 2011 Edition
This four-volume set provides updated empirical research and best practices for understanding and managing workplace
diversity in the 21st century, including issues of gender, race, generation, disability, sexual orientation, national origin, and
age.

Managing Diversity in Today's Workplace: Strategies for Employees and Employers [4
volumes]
Creating the Discipline of Knowledge Management
a comprehensive overview of the current state of research, theory and practice drawn from the leading scholars and
practitioners who have advanced our understanding of mentoring in the workplace The Handbook of Mentoring at Work;
Research, Theory, and Practice, provides a definitive guide that not only informs the field, but also extends it in three
critical ways: Chronicles the current state of knowledge of mentoring and identifies important new areas of research: The
Handbook begins with offering an extensive, cutting-edge and in-depth review of core topics in mentoring research, such as
diversity in mentoring relationships, learning processes in mentoring relationships, formal mentoring, peer mentoring,
socialization and mentoring, leadership and mentoring, dysfunctional mentoring, personality and mentoring, and electronic
mentoring. Extends the theoretical horizon of mentoring: The theoretical section of the Handbook builds and extends
mentoring theory by drawing on a diverse and rich literature of related theories, such as network theory, adult development
theory, relational theory, communication theory, personal change theory, work-family theory and theories of emotional
intelligence. Builds a bridge between the practice and study of mentoring: The Handbook includes chapters that address
not only formal mentoring programs, but also mentoring practices that relate to leadership development programs,
diversity programs and international perspectives. The Handbook is a "must-have" reference for understanding the key
debates and issues facing mentoring scholars and practitioners, and provides a theory-driven road map to guide future
research and practice in the field of mentoring.

The Handbook of Mentoring at Work
The Journal of Business Ethics was founded by Alex C. Michalos and Deborah C. Poff and published its first issue in March
1982. It is the most frequently cited business ethics journal in the world. The Journal has always offered a multi-disciplinary
and international public forum for the discussion of issues concerning the interaction of successful business and moral
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virtue. Its authors and readers are primarily scholars and students in social sciences and philosophy , with special interests
in the interaction of these disciplines with business or corporate responsibility. Since the field of business ethics grew
simultaneously with the growth of the Journal, a collection of its most cited articles is tantamount to a collection of the
articles that had the greatest influence in defining the field over its first 30 years of development. In this anniversary
volume, an overview of citation classics from the Journal is presented, the 33 most frequently cited articles are reproduced
and brief reflections on the impact of the Journal on the field are given from over 100 scholars who authored citation
classics and/or distinguished papers, as well as those who served on the Editorial Board and/or are recognized as leaders in
the field.

Research in the Decision Sciences for Global Business
It is argued that, without neglecting efficiency or profits, human well-being should be the first priority of every business.
Business Ethics in Action defends the need to orient business to people. Drawing on the author's extensive experience in
teaching business ethics at one of Europe's leading business schools, this textbook overcomes common approaches in
which business ethics is presented exclusively as a tool for solving ethical dilemmas by applying principled theories.
Business Ethics focuses on both principles and virtues, although emphasizing virtues as the key for human flourishing.
Through illustrative case studies and interesting pedagogy, this book will be accessible and practical, aiding students in
applying the foundations and principles of business ethics to real world situations.

The Oxford Handbook of Strategic Sales and Sales Management
In this book Dr. Michael Stankosky, founder of the first doctoral program in knowledge management, sets out to provide a
rationale and solid research basis for establishing Knowledge Management (KM) as an academic discipline. While it is widely
known that Knowledge is the driver of our knowledge economy, Knowledge Management does not yet have the legitimacy
that only rigorous academic research can provide. This book lays out the argument for KM as a separate academic
discipline, with its own body of knowledge (theoretical constructs), guiding principles, and professional society. In creating
an academic discipline, there has to be a widely accepted theoretical construct, arrived at by undergoing scholarly scientific
investigation and accompanying rigor. This construct becomes the basis for an academic curriculum, and proven
methodologies for practice. Thus, the chapters in this book bridge theory and practice, providing guiding principles to those
embarking on or evaluating the merits of a KM program. As a methodology itself for undertaking the development of a body
of knowledge, a KM Research Map was developed to guide scholars, researchers, and practitioners. This book presents this
map, and showcases cutting-edge scholarship already performed in this nascent field by including the dissertation results of
eleven KM scholar/practitioners.
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Social Networking Communities and E-Dating Services: Concepts and Implications
This book constitutes the refereed proceedings of the 11th IFIP TC 9 International Conference on Human Choice and
Computers, HCC11 2014, held in Turku, Finland, in July/August 2014. The 29 revised full papers presented were carefully
reviewed and selected from numerous submissions. The papers are based on both academic research and the professional
experience of information technologists working in the field. They have been organized in the following topical sections:
society, social responsibility, ethics and ICT; the history of computing and its meaning for the future; peace, war, cybersecurity and ICT; and health, care, well-being and ICT.

CSR in the Middle East
A state-of-the-art reference, drawing on key contemporary research to provide an in-depth, international, and competenciesbased approach to the psychology of leadership, change and OD Puts cutting-edge evidence at the fingertips of
organizational psychology practitioners who need it most, but who do not always have the time or resources to keep up
with scholarly research Thematic chapters cover leadership and employee well-being, organizational creativity and
innovation, positive psychology and Appreciative Inquiry, and leadership-culture fit Contributors include David Cooperrider,
Manfred Kets de Vries, Emma Donaldson-Feilder, Staale Einarsen, David Day, Beverley Alimo-Metcalfe, Michael Chaskalson
and Bernard Burnes

The Wiley-Blackwell Handbook of the Psychology of Leadership, Change, and Organizational
Development
With social and digital media reshaping the way business is conducted, and the number of companies embracing the new
social medium, this book revisits CSR practices from a digital perspective. The volume explores the impact and influence of
the new 'social' on responsibility and its feasibility, measurability and success in a boundary-less world.

Journal of Business Strategies
The practice of corporate social responsibility (CSR) in the Middle East is explored in this volume, through a unique
compilation of data and perspectives from authors living and working in the region. The authors demonstrate how the longentrenched traditions of philanthropy and generosity in Arab culture have been reinvigorated in recent years and are
starting to cross-fertilize with new and more institutionalized forms of giving, advocated through advances pertaining to
CSR. Using a variety of cases, this book ponders the multiple facets of CSR in the region, including philanthropy, strategic
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giving, social entrepreneurship, internal CSR and responsible human resource management practices, effective CSR
integration in SMEs, corporate environmental responsibility and its evolution, CSR reporting and lingering challenges in this
respect. It also considers the relevance and applicability of CSR to a wider spectrum of societal actors and institutions. The
contributions nicely capture and reiterate commitment to CSR in the Middle East.

The Oxford Handbook of Organizational Climate and Culture
Business ethics is a form of the art of applied ethics that examines ethical rules and principles within a commercial context,
the various moral or ethical problems that can arise in a business setting, and any special duties or obligations that apply to
persons who are engaged in commerce. Business ethics can be both a normative and a descriptive discipline. As a
corporate practice and a career specialisation, the field is primarily normative. In academia descriptive approaches are also
taken. The range and quantity of business ethical issues reflects the degree to which business is perceived to be at odds
with non-economic social values. Historically, interest in business ethics accelerated dramatically during the 1980s and
1990s, both within major corporations and within academia. For example, today most major corporate websites lay
emphasis on commitment to promoting non-economic social values under a variety of headings (eg: ethics codes, social
responsibility charters). In some cases, corporations have redefined their core values in the light of business ethical
considerations (e.g. BP's "beyond petroleum" environmental tilt). This book presents and discusses new and important
issues in the field.

Citation Classics from the Journal of Business Ethics
Business Ethics in Action
Corporate Social Responsibility in the Digital Age
This volume brings together important new research in decision science, capturing the crucial role of local context in a
globalized, standardized world. Assembling the best work presented at the 2013 Conference of the European Decision
Sciences Institute, it considers classic decision science problems from a new perspective, offering insights for improving
decision-making in government, business, healthcare, education, manufacturing, the military, and beyond. The papers in
Common Disciplines that Separate Us embrace the duality of globally determined local contexts, offering new approaches
to decision-making related to: Strengthening national economic competitiveness Reforming the public sector and higher
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education Deploying information technology more effectively throughout government Making healthcare policy that
achieves better outcomes at lower cost Analyzing social networks Improving processes via data visualization, modeling, and
simulation Gaining more value from enterprise business intelligence Offshoring, nearshoring, "right shoring," and other key
manufacturing decisions Improving supply chain performance And much more The papers collected here will be valuable to
wide audiences of faculty, researchers, and students in diverse programs covering business, public administration, and
economics; and for others interested in the frontiers of decision science.

The Accountable Corporation: Business ethics
The Oxford Handbook of Strategic Sales and Sales Management is an unrivalled overview by leading academics in the field
of sales and marketing management. Sales theory is experiencing a renaissance driven by a number of factors, including
building profitable relationships, creating/delivering brand value, strategic customer management, sales and marketing
relationships, global selling, and the change from transactional to customer relationship marketing. Escalating sales and
selling costs require organisations to be more focused on results and highlight the shifting of resources from marketing to
sales. Further the growth in customer power now requires a strategic sales response, and not just a tactical one. The
positioning of sales within the organisation, the sales function and sales management are all discussed. The Handbook is
not a general sales management text about managing a sales force, but will fill a gap in the existing literature through
consolidating the current academic research in the sales area. The Handbook is structured around four key topics. The first
section explores the strategic positioning of the sales function within the modern organisation. The second considers sales
management and recent developments. The third section examines the sales relationship with the customer and highlights
how sales is responding to the modern environment. Finally, the fourth section reviews the internal composition of sales
within the organisation. The Handbook will provide a comprehensive introduction to the latest research in sales
management, and is suitable for academics, professionals, and those taking professional qualifications in sales and
marketing.

Business Ethics in Focus
"This book provides an overview of the major questions that researchers and practitioners in this area are addressing at this
time and by outlining the possible future directions for theory development and empirical research on social networking and
eDating"--Provided by publisher.

Business Ethics and Corporate Sustainability
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Corporate Ethics for Turbulent Markets: The Market Context of Executive Decisions focuses on the HOW of doing business –
the economic, social, ethical, moral and spiritual values we bring to our business ventures - and how thereby we impact the
world.

Teaching Business Ethics
An innovative approach to ethical education, which places human relationships at the heart of students' well-being and
pedagogy.

Ethical Education
Revised and updated to meet the ethical challenges of today's business world, Ethical Theory and Business presents a
collection of readings that includes historical as well as contemporary material. Chapters offer thoughtfully collected essays,
legal perspectives, and court cases that give readers a basis for understanding the latest developments in business ethics
scholarship, analysis, and decision making. In addition to presenting the fundamental concepts and problems of business
ethics, normative ethical theory, and the analysis of cases, the Fifth Edition of Ethical Theory and Business examines issues
such as corporate social responsibility; business self-regulation versus government regulation; consumer, occupational, and
environmental risk; drug testing; whistleblowing; affirmative action; reverse discrimination; sexual harassment; deception in
advertising; ethical issues in international business; and social and economic justice.

Business and Human Rights
E-Collaboration in Modern Organizations: Initiating and Managing Distributed Projects combines comprehensive research
related to e-collaboration in modern organizations, emphasizing topics relevant to those involved in initiating and managing
distributed projects. Providing authoritative content to scholars, researchers, and practitioners, this book specifically
describes conceptual and theoretical issues that have implications for distributed project management, implications
surrounding the use of e-collaborative environments for distributed projects, and emerging issues and debate related
directly and indirectly to e-collaboration support for distributed project management.

Socially Responsible Finance and Investing
A pragmatic approach to business ethics is argued for in this volume, which demonstrates the usefulness of the approach
by applying it to a variety of issues. These issues are broad and far-reaching and include the relations between rational and
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moral//ethical decision-making, the limits of loyalty to employers, the impact of trust on business and the role of
commercial public opinion polling during elections. The author also covers advertising, tobacco promotion, manufacture and
marketing of armaments, concentration and taxation of wealth, and the North American Free Trade Agreement.

A Pragmatic Approach to Business Ethics
Encyclopedia of Information Ethics and Security
This authoritative book includes cutting-edge insights from leading European and North American scholars who reflect upon
business ethics. foundations, firms, markets and stakeholders in order to design more sustainable patterns of development
for business and society. Together, the contributing authors advance critical, innovative and imaginative perspectives to
rethink the mainstream models and address the sustainability challenge. Business Ethics and Corporate Sustainability will
provide a stimulating read for academic researchers, and postgraduate students in business ethics, corporate social
responsibility and corporate sustainability as well as those interested in management, strategy and finance.

Issues in Business Ethics and Corporate Social Responsibility
This book analyses the accountability of European home States for their failure to secure the human rights of victims from
host States against transnational enterprises. It argues for a reconfiguration of the relationship between multinational
enterprises and individuals, both of which have been profoundly changed by globalisation. Enterprises are now
supranational entities with numerous affiliates all over the world. Likewise, individuals are increasingly part of a global
community. Despite this, the relationship between the two is deregulated. Addressing this gap, this study proposes an
innovative business and human rights litigation strategy. Human rights advocates could file a test case against a European
home State, at the European Court of Human Rights, for its failure to secure the rights of victims vis-à-vis European
multinational enterprises. The book illustrates why such a strategy is needed, and points to the lack of effective legal
remedies against European multinationals. The goal is to empower victims from developing countries against European
States which are failing to hold multinational enterprises accountable for human rights abuses.

Handbook of Human Resource Development
The recent turbulences that led to a global financial crisis have partially been triggered by immoral and egoistic behaviour.
In the wake of the disaster many have asked, and keep asking, how a sustainable and socially fair economy can be build.
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Ethics is one of the cornerstones of human interaction in general and in economic interaction. This study has been inspired
by the question: How can unethical behaviour be avoided? This book deals with the question of how ethics in general can
be improved. In today's business world Business Ethical Codes of Conduct (BECC), or more commonly called honour codes,
have reached some prominence. Utilizing questionnaires and moral dilemmas this study attempts to answer the question:
How efficient are codes of conduct? The study arrives at surprising insights into the impact of priming-effects on morale and
shows that the mere exposure to ethical questions influences how we behave.

Business Ethics
Introducing the key concepts in corporate social responsibility, Suzanne Benn brings together the essential issues relevant
to the responsible management of businesses, not-for-profit organizations and government. With detailed coverage and
cross-referencing for each concept and over 50 concepts introduced, this guide to both the theory and implementation of
CSR and sustainability, provides an indispensable reference for any student of the subject.

Key Concepts in Corporate Social Responsibility
A Question of Honour: How Codes of Ethical Conduct and Moral Dilemmas Impact Behaviour
Other Considerations to Sustaining an Ethical Corporate Culture -- Chapter Summary -- Notes -- References -- Chapter Seven
What Would You Do? Common Workplace Dilemmas -- Different Types of Ethical Situations -- Pretending to be a Student to
Get Competitive Information? -- Disclose Leaving Firm for Graduate School? -- Sending Emails to Boss's Personal Account? -Take Advantage of Firm's 25 Dinner Policy? -- Disclose Impending Layoffs? -- Let Manager Take Credit for Your Analysis? -Disclose Mistake to Manager and Client? -- Say Something When Boss Exaggerates Your Resume? -- Report Friend with
Substance Abuse Problems? -- Hire Son of Important Client? -- Post Rave Reviews for Product on Internet? -- Summary of the
Ethical Dilemmas -- Chapter Summary -- Notes -- References -- Conclusion Navigating the Moral High Road -- Implications
for the Integrated and Multifaceted Ethical Decision-Making Models -- Key Recommendations and Takeaways -- Final
Thoughts -- Notes -- References -- Appendix A Factors Affecting Moral Character -- Notes -- References -- Appendix B
Descriptive Ethical Decision-Making Models -- Notes -- References -- Appendix C Normative Ethical Decision-Making Models
-- Notes -- References -- Appendix D Business Ethics in Hollywood Movies -- Note -- References -- Index -- EULA

JOURNAL OF BUSINESS RESE
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Issues in Accounting, Administration, and Corporate Governance: 2011 Edition is a ScholarlyEditions™ eBook that delivers
timely, authoritative, and comprehensive information about Accounting, Administration, and Corporate Governance. The
editors have built Issues in Accounting, Administration, and Corporate Governance: 2011 Edition on the vast information
databases of ScholarlyNews.™ You can expect the information about Accounting, Administration, and Corporate
Governance in this eBook to be deeper than what you can access anywhere else, as well as consistently reliable,
authoritative, informed, and relevant. The content of Issues in Accounting, Administration, and Corporate Governance: 2011
Edition has been produced by the world’s leading scientists, engineers, analysts, research institutions, and companies. All of
the content is from peer-reviewed sources, and all of it is written, assembled, and edited by the editors at
ScholarlyEditions™ and available exclusively from us. You now have a source you can cite with authority, confidence, and
credibility. More information is available at http://www.ScholarlyEditions.com/.

Ethical Practices and Implications in Distance Learning
A detailed look at the role of social responsibility in finance and investing The concept of socially responsible finance and
investing continues to grow, especially in the wake of one of the most devastating financial crises in history. This includes
responsibility from the corporate side (corporate social responsibility) as well as the investor side (socially responsible
investing) of the capital markets. Filled with in-depth insights and practical advice, Socially Responsible Finance and
Investing offers an important basis of knowledge regarding both the theory and practice of this ever-evolving area of
finance. As part of the Robert W. Kolb Series in Finance, this book showcases contributed chapters from professionals and
academics with extensive expertise on this particular subject. It provides a comprehensive view of socially responsible
foundations and their applications to finance and investing as determined by the current state of research. Discusses many
important issues associated with socially responsible finance and investing, like moral hazard and the concept of "too big to
fail" Contains contributed chapters from numerous thought-leaders in the field of finance Presents comprehensive coverage
starting with the basics and bringing you through to cutting-edge, current theory and practice Now more than ever, we
need to be mindful of the social responsibilities of all investment practices. The recent financial crisis and recession has
changed the financial landscape for years to come and Socially Responsible Finance and Investing is a timely guide to help
us navigate this difficult terrain.

Stakeholder Thinking in Marketing
The Oxford Handbook of Organizational Climate and Culture presents the breadth of topics from Industrial and
Organizational Psychology and Organizational Behavior through the lenses of organizational climate and culture. The
Handbook reveals in great detail how in both research and practice climate and culture reciprocally influence each other.
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The details reveal the many practices that organizations use to acquire, develop, manage, motivate, lead, and treat
employees both at home and in the multinational settings that characterize contemporary organizations. Chapter authors
are both expert in their fields of research and also represent current climate and culture practice in five national and
international companies (3M, McDonald's, the Mayo Clinic, PepsiCo and Tata). In addition, new approaches to the collection
and analysis of climate and culture data are presented as well as new thinking about organizational change from an
integrated climate and culture paradigm. No other compendium integrates climate and culture thinking like this Handbook
does and no other compendium presents both an up-to-date review of the theory and research on the many facets of
climate and culture as well as contemporary practice. The Handbook takes a climate and culture vantage point on micro
approaches to human issues at work (recruitment and hiring, training and performance management, motivation and
fairness) as well as organizational processes (teams, leadership, careers, communication), and it also explicates the fact
that these are lodged within firms that function in larger national and international contexts.

From the Universities to the Marketplace: The Business Ethics Journey
A collection of essays on the role of business in society. This book provides provocative analysis, cultural and historical
context, and solutions from the public, private, and non-profit sectors toward more responsible, ethical, and accountable
business. It features articles by the world's leading scholars, executives, and practitioners.

ICT and Society
"This book provides ethical insight into the world of e-learning through case studies that elucidate the issues through realworld examples"--Provided by publisher.

Corporate Ethics for Turbulent Markets
Human Resource Development Relies Upon a Strong Educational Foundation In the Handbook of Human Resource
Development, Neal Chalofsky, Tonette Rocco, and Michael Lane Morris have compiled a collection of chapters sponsored by
the Academy of Human Resource Development to address the fundamental concepts and issues that HR professionals face
daily. The chapters are written and supported by professionals who offer a wide range of experience and who represent the
industry from varying international and demographic perspectives. Topics addressed form a comprehensive view of the
HRD field and answer a number of key questions. Nationally and internationally, how does HRD stand with regard to
academic study and research? What is its place in the professional world? What are the philosophies, values, and critical
perspectives driving HRD forward? What theories, research initiatives, and other ideas are required to understand HRD and
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function successfully within this field? As the industry grows, what are the challenges and important issues that
professionals expect to face? What hot topics are occupying these professionals now? The Handbook’s insight and
guidelines allows students and HR professionals to build a fundamental understanding of HRD as an industry, as a field of
research, and for future professional success.

E-Collaboration in Modern Organizations: Initiating and Managing Distributed Projects
From the Universities to the Marketplace: The Business Ethics Journey arose from the awareness of the slow progression of
academic theory into market practice. The contributions in this volume reflect a diversity of disciplines and approaches to
research, study and teaching business ethics, such as philosophy, accounting, theology, marketing, management and
finance. The contributors represent a wide variety of professional and geographical backgrounds, creating a fruitful
discussion of a large number of issues related to implementation and measurement of business ethics, and feedback from
all parties involved.

Business Ethics
Rapid technological advancement has given rise to new ethical dilemmas and security threats, while the development of
appropriate ethical codes and security measures fail to keep pace, which makes the education of computer users and
professionals crucial. The Encyclopedia of Information Ethics and Security is an original, comprehensive reference source on
ethical and security issues relating to the latest technologies. Covering a wide range of themes, this valuable reference tool
includes topics such as computer crime, information warfare, privacy, surveillance, intellectual property and education. This
encyclopedia is a useful tool for students, academics, and professionals.

Business Ethics
Ethical Theory and Business
Issues in Business Ethics and Corporate Social Responsibility explores these foundational themes across a wide range of
topics, including artificial intelligence, workplace surveillance, supply chain management, big data, the finance industry,
and many more. Coupled with a broad introduction by Dr. David Weitzner, a professor of management at York University,
this book provides students with the essential information they need to assess business practices through the lens of ethical
decision-making and corporate social responsibility.
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Proceedings of the Second International Conference on the Future of ASEAN (ICoFA) 2017 Volume 1
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