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Business Ethics: A Textbook with Cases
Calls for an end to religion's role in dictating morality, demonstrating how the scientific community's understandings about
the human brain may enable the establishment of secular codes of behavior.

Vice & Virtue in Everyday Life
Make ethical ideas accessible to students Ethics: Theory and Practice introduces ethical theory and its applications in a way
that beginning students can understand. Delivering a balanced overview of the discipline, authors Jacques Thiroux and
Keith Krasemann devote eight chapters to key ethical theories — including both Western and non-Western ethical theories
and moral perspectives. The subsequent eight chapters are dedicated to applied ethics, focusing on topics such as
euthanasia, abortion, bioethics, and business ethics. Eight closing appendices on Thiroux’s theory of Humanitarian Ethics
and the application of this theory to moral problems further encourage students to focus on applying ethical theory in realworld scenarios.

The Elements of Moral Philosophy
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Socrates said that moral philosophy deals with 'no small matter, but how we ought to live'. Beginning with a minimum
conception of what morality is, the author offers discussions of the most important ethical theories. He includes treatments
of such topics as cultural relativism, ethical subjectivism, psychological egoism, and ethical egoism.

Handbook of Research Ethics and Scientific Integrity
This work provides a critical look at business practice in the early 21st century and suggests changes that are both practical
and normatively superior. Several chapters present a reflection on business ethics from a societal or macro-organizational
point of view. It makes a case for the economic and moral superiority of the sustainability capitalism of the European Union
over the finance-based model of the United States. Most major themes in business ethics are covered and some new ones
are introduced, including the topic of the right way to teach business ethics. The general approach adopted in this volume is
Kantian. Alternative approaches are critically evaluated.

Principles of Management
I3E 2001 is the first in a series of conferences on e-commerce, e-business, and- government organised by the three IFIP
committees TC6, TC8, and TC11. It provides a forum, where users, engineers, and scientists from academia, industry, and
government can present their latest findings in e-commerce, e-business, and- government applications and the underlying
technology to support those applications. The conference comprises a main track and mini tracks dedicated to special
topics. The papers presented in the main track were rigorously refereed and selected by the International Programme
Committee of the conference. Thematically they were grouped in the following sessions: – Sessions on security and trust,
comprising nine papers referring to both trust and security in general as well as presenting specific concepts for enhancing
trust in the digital society. – Session on inter-organisational transactions, covering papers related to auditing of interorganizational trade procedures, cross-organizational workflow and transactions in Business to Business platforms. –
Session on virtual enterprises, encompassing papers describing innovative approaches for creating virtual enterprises as
well as describing examples of virtual enterprises in specific industries. – Session on online communities containing three
papers, which provide case studies of specific online communities and various concepts on how companies can build and
harness the potential of online communities. – Sessions on strategies and business models with papers describing specific
business models as well as general overviews of specific approaches for E- Strategy formulation.

Public Relations Ethics
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Ethical Theory and Business
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many management
areas such as human resource management and strategic management, as well behavioral areas such as motivation. No
one individual can be an expert in all areas of management, so an additional benefit of this text is that specialists in a
variety of areas have authored individual chapters.

Giving Voice to Values
Resolving Moral Issues in Business. The ethical landscape of business is constantly changing, and the new edition of
Business Ethics: Concepts and Cases has been revised to keep pace with those changes most effecting business:
accelerating globalization, constant technological updates, proliferating of business scandals. Business Ethics: Concepts and
Cases introduces the reader to the ethical concepts that are relevant to resolving moral issues in business; imparts the
reasoning and analytical skills needed to apply ethical concepts to business decisions; identifies moral issues specific to a
business; provides an understanding of the social, technological, and natural environments within which moral issues in
business arise; and supplies case studies of actual moral conflicts faced by businesses.

Business Ethics
Business Ethics and Corporate Social Responsibility
Explore the major perspectives in ethical theory and a broad range of contemporary moral debates with MacKinnon/Fiala's
ETHICS: THEORY AND CONTEMPORARY ISSUES, 9th Edition. Illuminating overviews and a selection of readings from
traditional and contemporary sources make even complex philosophical concepts reader-friendly. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.

Ethical Theory and Business
"Ethical Theory and Business, 8/e "presents a comprehensive anthology of readings, legal perspectives, and cases in ethics
in business. Focuses on providing and explaining the tools needed to deal with ethical dilemmas in business. The authors
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examine ethical theory and business practice, the purpose of the corporation, corporate character and individual
responsibility, acceptable risk, the ethical treatment of employees, diversity and discrimination in the workplace, marketing
and disclosure of information, ethical issues in information technology and, ethical issues in international business. This
book is intended for those interested in examining the ethical challenges we face today.

Just Business: Multinational Corporations and Human Rights (Norton Global Ethics Series)
We often make judgments about good and bad, right and wrong. Philosophical ethics is the critical examination of these
and other concepts central to how we evaluate our own and each others' behavior and choices. This text examines some of
the main threads of discussion on these topics that have developed over the last couple of millenia, mostly within the
Western cultural tradition.The book is designed to be used alone or alongside a reader of historical and contemporary
original sources, and is freely available in web and digital formats at https: //press.rebus.community/intro-to-phil-ethics/. If
you are adopting or adapting this book for a course, please let us know on our adoption form for the Introduction to
Philosophy open textbook series: https: //docs.google.com/forms/d/e/1FAIpQLSdwf2E7bRGvWefjhNZ07kgpgnNFxVxxpiidPE5gfDBQNGBGg/viewform?usp=sf_link. Cover art by Heather Salazar; cover design by Jonathan Lashley. One of nine
books in the Introduction to Philosophy open textbook serie

Law and Ethics in the Business Environment
Business Ethics and Ethical Business is a brief yet remarkably comprehensive introduction to the thought-provoking field of
business ethics. The text is organized into three parts that cover the role of business in society, the ethics of internal
management, and the challenges of internationalbusiness. It introduces the standards essential in business ethics, explores
a wide range of issues using concrete examples, and provides analytical tools for guiding ethical decisions in the real
world.Business Ethics and Ethical Business is ideal for undergraduate or MBA courses, as either a standalone text or a
companion to an anthology or selected case studies. Every chapter is self-contained, so the text can be used in whole or in
part and in long or short courses.

Ethics and the Conduct of Business
Ethical Theory and Business is the authoritative guide to business ethics and CSR, with cutting edge theoretical readings
and cases.

Ethics and the Business of Biomedicine
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MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are common to today's business climate and gives
readers the analytical tools to resolve those issues. Using a combination of true stories, interesting reading selections, and
a conversational writing style, this edition prepares readers for the moral quandaries awaiting them in the professional
world. Featured topics include: the nature of morality, individual integrity and responsibility, economic justice, pitfalls of
capitalism, and corporations' responsibilities to consumers and the environment. Plus, this edition also discusses situationspecific concepts such as downsizing, whistle blowing, sexual harassment, job discrimination, animal abuse, and drug
testing. Important Notice: Media content referenced within the product description or the product text may not be available
in the ebook version.

Towards the E-Society
BUSINESS ETHICS, Eighth Edition guides you through the process of thinking deeply about important moral issues that
frequently arise in business situations, and also helps you develop the reasoning and analytical skills to resolve those issues
if and when you might face them. Combining insightful and accessible textbook chapters by the author with cases that
highlight the real-world importance of key ethical concepts, this book provides a comprehensive, flexible, and pedagogically
proven course of study that explores the intersections of commerce and ethics. Shaw’s uniquely thorough and practical
guide brings clarity to such critical topics as the nature of morality, individual integrity and responsibility, economic justice,
concepts of capitalism, and the role of corporations in our society (including their responsibilities to consumers and to the
environment), and real-life moral issues that arise in the workplace. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.

Business Ethics
This cutting-edge text incorporates the latest issues and topics (including extensive coverage of Enron and Arthur
Andersen) with a straight-forward and accurate survey of the multidisciplinary field of business ethics. DesJardins focuses
on ethical reasoning and critical analysis throughout, while integrating the perspective of philosophy with those of
management, law, economics, and public policy.

Business Ethics in the 21st Century
"A true master class in the art of making the impossible possible." —Paul Polman One of the most vexing human rights
issues of our time has been how to protect the rights of individuals and communities worldwide in an age of globalization
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and multinational business. Indeed, from Indonesian sweatshops to oil-based violence in Nigeria, the challenges of
regulating harmful corporate practices in some of the world’s most difficult regions long seemed insurmountable. Human
rights groups and businesses were locked in a stalemate, unable to find common ground. In 2005, the United Nations
appointed John Gerard Ruggie to the modest task of clarifying the main issues. Six years later, he had accomplished much
more than that. Ruggie had developed his now-famous "Guiding Principles on Business and Human Rights," which provided
a road map for ensuring responsible global corporate practices. The principles were unanimously endorsed by the UN and
embraced and implemented by other international bodies, businesses, governments, workers’ organizations, and human
rights groups, keying a revolution in corporate social responsibility. Just Business tells the powerful story of how these
landmark “Ruggie Rules” came to exist. Ruggie demonstrates how, to solve a seemingly unsolvable problem, he had to
abandon many widespread and long-held understandings about the relationships between businesses, governments, rights,
and law, and develop fresh ways of viewing the issues. He also takes us through the journey of assembling the right type of
team, of witnessing the severity of the problem firsthand, and of pressing through the many obstacles such a daunting
endeavor faced. Just Business is an illuminating inside look at one of the most important human rights developments of
recent times. It is also an invaluable book for anyone wanting to learn how to navigate the tricky processes of global
problem-solving and consensus-building and how to tackle big issues with ambition, pragmatism, perseverance, and
creativity.

Introduction to Business
Business Ethics and Ethical Business
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of business ethics as seen from a
philosophical approach. The volume consists of 24 essays that survey the field of business ethics in a broad and accessible
manner, covering all major topics about the relationship between ethical theory and business ethics.

The Legal and Ethical Environment of Business
For courses in Introduction to Business An introduction to business text can be comprehensive without being overly
complex and overwhelming-and this text proves it Business in Action, Seventh Edition is uniquely positioned to help today's
students become tomorrow's focused, highly productive business professionals. It is the only introduction to business text
that emphasizes efficient, focused, objectives-driven learning in every aspect. Teaching and Learning Experiences Use a
program that presents a better teaching and learning experience-for you and your students. * Use an objective-driven
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structure to help students learn and retain information: Every chapter is organized into six segments and paired with clear
learning objectives to help students retain complex material. * Build skills, awareness, and insight with strong pedagogy
tools: Reinforce key introductory business concepts with end-of-chapter materials, Behind the Scenes chapter-opening
vignettes, critical thinking questions, and case studies.* Extend the value of your textbook with multimedia content: The
unique Real-Time Updates system automatically provides weekly content updates, including interactive websites, podcasts,
PowerPoint presentations, online videos, PDFs, and articles. MyBizLab(R) is not included. Students, if MyBizLab is a
recommended/mandatory component of the course, please ask your instructor for the correct ISBN. MyBizLab should only
be purchased when required by an instructor. Instructors, contact your Pearson representative for more information.
MyBizLab is an online homework, tutorial, and assessment product designed to personalize learning and improve results.
With a wide range of interactive, engaging, and assignable activities, students are encouraged to actively learn and retain
tough course concepts.

Ethical Theory and Social Issues
A foundational text for the modern business student and an essential instructor resource, this book presents a thorough and
comprehensive introduction to business ethics. Taking a strategic stakeholder approach—one that emphasizes how
important it is to balance multiple stakeholders’ needs—students will develop the critical skills they need to analyze and
solve complex ethical issues, while ensuring overall business success. The second edition retains Business Ethics’ strong
balance of theory and practice, but incorporates several new features, including: Fresh cases ensuring students are
exposed to the most topical real-world examples A global view, with examples from international and emerging markets,
and coverage of ethical standards from around the world An expanded chapter on individual ethical decision-making, as
well as a new chapter devoted to ethical theory A renewed emphasis on the popular boxed features with more integration
of newer case studies, and the addition of "Emerging Market Business Ethics Insights" The latest data on business ethics
and ethics related issues from a variety of reputable sources A comprehensive set of lecture slides, test questions, and
instructor notes provide additional material for the classroom.

The Oxford Handbook of Business Ethics
BUSINESS ETHICS, 9th Edition is a comprehensive and practical guide that will help you with real life ethical issues that rise
in the business world. It will assist you through the process of developing the critical thinking and analytical skills needed to
successfully navigate the unique set of problems that emerge when ethics and commerce collide. This book focuses on key
ethical concepts and emphasizes the real world importance of critical topics such as the nature of morality, major theories
of ethics and economic justice, and competing views of capitalism and corporate responsibility. It is thorough, flexible, and
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designed to bolster student involvement with the material for better comprehension and understanding. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.

Business in Action, Global Edition
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed
explanations in the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and
managing change. Introduction to Business includes hundreds of current business examples from a range of industries and
geographic locations, which feature a variety of individuals. The outcome is a balanced approach to the theory and
application of business concepts, with attention to the knowledge and skills necessary for student success in this course
and beyond.

Ethics
Ethical Issues in Developing Business Policies Ethics and the Conduct of Business is a comprehensive and up-to-date
discussion of the most prominent issues in the field of business ethics, and the major positions and arguments on these
issues. Numerous real-life examples and case studies are used throughout the book to increase understanding of issues,
stimulate class discussion, and show the relevance of the discussion to real-life business practice. Note: The focus of Ethics
and the Conduct of Business is primarily on ethical issues that corporate decision makers face in developing policies about
employees, customers, and the general public. The positions and arguments on these issues are taken from a wide variety
of sources, including economics and the law. Teaching and Learning Experience Improve Critical Thinking - A substantial
amount of legal material is contained within Ethics and the Conduct of Business. Not only because the law addresses many
ethical issues, but also because the management decision-making process must take into account relevant legal practices.
Engage Students - This book employs fifty case studies that firmly illustrate the wide variety of issues pertaining to business
ethics and enable students to engage in ethical decision making. Support Instructors - Teaching your course just got easier!
You can create a Customized Text or use our Instructor's Manual, Electronic "MyTest" Test Bank or PowerPoint Presentation
Slides. Plus, a substantial number of cases within Ethics and the Conduct of Business provide the opportunity for a casestudy approach or a combined lecture/discussion format for your course.

The Moral Landscape
The Moral of the Story: An Introduction to Ethics
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This handbook is a ‘one-stop shop’ for current information, issues and challenges in the fields of research ethics and
scientific integrity. It provides a comprehensive coverage of research and integrity issues, both within researchers’ ‘home’
discipline and in relation to similar concerns in other disciplines. The handbook covers common elements shared by
disciplines and research professions, such as consent, privacy, data management, fraud, and plagiarism. The handbook also
includes contributions and perspectives from academics from various disciplines, treating issues specific to their fields.
Readers are able to quickly source the most comprehensive and up-to-date information, protagonists, issues and challenges
in the field. Experienced researchers keen to assess their own perspectives, as well as novice researchers aiming to
establish the field, will equally find the handbook of interest and practical benefit. It saves them a great deal of time in
sourcing the disparate available material in these fields and it is the first ‘port of call’ for a wide range of researchers,
research advisors, funding agencies and research reviewers.The most important feature is the handbook’s ability to provide
practical advice and guidance to researchers in a wide range of disciplines and professions to help them ‘think through’
their approach to difficult questions related to the principles, values and standards they need to bring to their research
practice.

Ethics: Theory and Contemporary Issues
Introduction to Philosophy
Criminal Justice Internships: Theory Into Practice, 8th Edition, guides the student, instructor, and internship site supervisor
through the entire internship process, offering advice and information for use at the internship site as well as pre-planning
and assessment activities. With more and more students engaging in internships as a means of enhancing their credentials,
the internship has become a defining educational moment. Students learn basics such as choosing an internship site at
either a public agency or a private firm, résumé writing techniques, effective use of social networks, interviewing skills, and
the importance of setting and developing goals and assessing progress. It also serves as a reference tool for professors and
supervisory personnel who assist and supervise the student during the experience. Key Features Addresses the needs of
students, administrators, and criminal justice internship supervisors in one resource. Chapters end with practical exercises,
such as: preparing for your internship; thinking about your internship placement; planning your internship; your role as an
intern; political, economic, and legal factors at your site; assessing your internship. Covers online presence concerns to help
students succeed in the age of social media, including protecting one’s reputation and using LinkedIn effectively. Includes
sample résumés and cover letters. Maintains an important focus on ethics in the workplace through all phases of the
internship experience. Outstanding suite of ancillaries, including links to internship sites, Ethics-in-Practice Scenarios and
Forms and Resources for students, and Instructor’s Notes, Sample Syllabi, midterm questions, links to internship sites, and
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PowerPoint Lecture slides for instructors.

Brooks/Cole Empowerment Series: Ethical Decisions for Social Work Practice
Blending theory with practical applications, the 7th Edition of LAW AND ETHICS IN THE BUSINESS ENVIRONMENT presents
modern issues in business ethics with the latest in case law for a thought-provoking and engaging text. Student-friendly in
tone, the text doesn’t shy away from controversial topics; rather it encourages lively classroom debate on everything from
privacy and workers’ rights to diversity and stereotyping. Worlds away from the typical rote learning text, LAW AND ETHICS
IN THE BUSINESS ENVIRONMENT employs insightful end-of-chapter and case questions to sharpen students’ critical-thinking
skills, along with historical quotes, chapter projects, and a wealth of Internet-based, interactive assignments like role plays,
mock trials, roundtables, and more! Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.

Business Ethics
This book represents a practical guide to ethical decision-making tailored specifically to the needs of those who practice
and study public relations. It traces the development of ethical theory from ancient Greece through the works of Socrates,
Plato, and Aristotle to modern day public relations executives including Harold Burson, Robert Dilenschneider, and Richard
Edelman. The book helps readers build personal frameworks for ethical reasoning that will enable them not only to
recognize the ethical issues at play in public relations practice but also to analyze the conflicting duties and loyalties in
these situations. This volume fills a gap in the currently available books on the subject, most of which either lack theoretical
grounding or practical application. Illustrative cases used in this book span a wide range of public relations functions. To
update readers on issues discussed in this book, the authors have started an online conversation. Please join the discussion
at http://Updates.PRethics.com.

Business Ethics
How can you effectively stand up for your values when pressured by your boss, customers, or shareholders to do the
opposite? Drawing on actual business experiences as well as on social science research, Babson College business educator
and consultant Mary Gentile challenges the assumptions about business ethics at companies and business schools. She
gives business leaders, managers, and students the tools not just to recognize what is right, but also to ensure that the
right things happen. The book is inspired by a program Gentile launched at the Aspen Institute with Yale School of
Management, and now housed at Babson College, with pilot programs in over one hundred schools and organizations,
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including INSEAD and MIT Sloan School of Management. She explains why past attempts at preparing business leaders to
act ethically too often failed, arguing that the issue isn’t distinguishing what is right or wrong, but knowing how to act on
your values despite opposing pressure. Through research-based advice, practical exercises, and scripts for handling a wide
range of ethical dilemmas, Gentile empowers business leaders with the skills to voice and act on their values, and align
their professional path with their principles. Giving Voice to Values is an engaging, innovative, and useful guide that is
essential reading for anyone in business.

Media & Ethics
Business Ethics introduces students to ethical issues and decision-making in a variety of contemporary contexts. It develops
an awareness of the many ways in which ethical considerations can manifest in commercial domains, thereby helping
prepare students for their professional careers. Business Ethics shows how theory works in practice. It includes hundreds of
real-world examples that will help engage students. Examples draw on recent and emerging concerns, such as the moral
implications of social media and the enforcement of codes of behaviour within industries. The book also addresses
corporate social responsibility, stakeholder management and sustainability, reflecting the broad scope of business ethics
today. Comprehensive online resources are available at www.cambridge.edu.au/academic/businessethics. Student
resources include additional review questions and case studies, with answer guides, to help students reinforce learning and
prepare for assessment tasks. Instructor resources include an extensive set of tutorial exercises, PowerPoint slides and a
test bank of assessment resources.

Ethical Theory and Business
Part of the Brooks/Cole Empowerment Series, this ninth edition integrates the core competencies and practice behaviors
outlined in the 2008 Educational Policy and Accreditation Standards (EPAS) set by the Council on Social Work Education
(CSWE).This classic text helps students recognize ethical issues and dilemmas, reason carefully about ethical issues, clarify
their ethical aspirations at the level demanded by the profession, and achieve a more ethical stance in their practice. It
places ethical decision making within the context of professional ethics and provides useful guidelines, including two ethical
screens to help social work practitioners identify priorities among competing ethical obligations. Developed specifically for
social workers, it features numerous case-like exemplars based on real-world practice, drawn from a variety of social work
settings. This comprehensive and uniquely focused text is equally effective as a core resource for social work ethics
courses, or as a valuable supplement within introductory, practice, or practicum courses. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
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Business Ethics
Distinguished scholars of bioethics and business ethics discuss justice in relation to business-friendly strategies in the
delivery of health care.

Moral Issues in Business
Revised and updated to meet the ethical challenges of today's business world, Ethical Theory and Business presents a
collection of readings that includes historical as well as contemporary material. Chapters offer thoughtfully collected essays,
legal perspectives, and court cases that give readers a basis for understanding the latest developments in business ethics
scholarship, analysis, and decision making. In addition to presenting the fundamental concepts and problems of business
ethics, normative ethical theory, and the analysis of cases, the Fifth Edition of Ethical Theory and Business examines issues
such as corporate social responsibility; business self-regulation versus government regulation; consumer, occupational, and
environmental risk; drug testing; whistleblowing; affirmative action; reverse discrimination; sexual harassment; deception in
advertising; ethical issues in international business; and social and economic justice.

Criminal Justice Internships
A new text for new realities: Business Ethics & Corporate Social Responsibility charts a course for students through the
unprecedented challenges and turbulence of modern business and its implications for people across the globe. Moving
beyond the Anglo-American focus of existing works, the authors employ a refreshingly international perspective to leave
students with a broad and reflective understanding of business ethics. A flexible 3-part structure, developed from extensive
market feedback, aligns with the latest course structures, while a strong focus on environmental ethics and sustainability
throughout provides market-leading coverage of this vital issue. An unparalleled range of case studies, including chapter
cases and longer premium cases supplied by HBR, Ivey and ECCH, combine with a full set of online supporting resources to
make this the complete introduction to business ethics in a rapidly evolving world.

Business Ethics: A Textbook with Cases
Appropriate for Introduction to Ethics or Contemporary Moral Issues courses, this comprehensive and challenging ethics
text combines ethical theories with contemporary social issues. Conflicts and debates internal to each issue are distinctly
presented
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Business & Professional Ethics for Directors, Executives & Accountants
Packed with real-life examples of business decisions gone awry, the book explores the complex issues of business ethics
from the leaders' perspectives. This best-selling text offers a rare collection of readings which examines the business
decision-making processes of many types of leaders, while revealing some of the common factors that push them over
ethical lines they might not otherwise cross.

An Introduction to Business Ethics
Using real examples of ethical issues in today’s workplace, BUSINESS & PROFESSIONAL ETHICS, 8E provides readers with
the strategies needed to make the most ethical decisions possible -- no matter what the situation. By integrating the latest
information on ethics, governance scandals, legal liability, and professional accounting and audit issues, this edition
highlights the most recent ethical issues in today's business environment. The book examines the background and nature
of the new stakeholder-support era of corporate and professional accountability and governance with valuable insights into
the effective behavior patterns of directors, executives, and accountants. More than 120 current cases and key readings
provide an interesting, challenging, and practical learning experience. Intriguing real-world situations equip readers with an
understanding of appropriate values, ethical pitfalls, applicable codes of conduct, and sound ethical reasons. Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
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